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Q3 -€            -€            -€            
Q4 -€            -€            -€            
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Q4 ####### ####### #######
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Volvo 2006 Media Space Value: the chart shows the whole value in Euros, obteined from all the articles 
published in newspapers and magazines, both specialized or not. The diagrams shows each value overall 
by model line and and the split for each quarter.


