
MEDIA SPA #######
MAGAZINE #######
NEWSPAP #######

MEDIA SPACE VALUE

€ 13.945.400,25

€ 6.013.141,35

€ 7.932.258,90

MEDIA SPACE VALUE

MAGAZINE

NEWSPAPER

Value of the space achieved by Volvo "C70 Convertible": blue 
indicates the whole value in Euros, obteined from all the 
articles published in newspapers and magazines, both 
specialized or not.

The value given to each published article equals
the highest rate of an advertising page from the
Publisher price list.



OVERALL MAGAZINENEWSPAPER
C30 DESIGQ1 ####### ####### #######

Q2 ####### ####### #######
Q3 -€            -€            -€            
Q4 -€            -€            -€            

C30 DYNA Q1 -€            -€            -€            
Q2 -€            -€            -€            
Q3 ####### ####### #######
Q4 ####### ####### #######

S40-V50 D Q1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### -€        

C70 CONVQ1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### #######

S80 Q1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### #######

CORPORAQ1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### #######

2006, MEDIASPACEVALUE, MODEL/QUARTER

€ -
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€ 8.000.000,00

€ 10.000.000,00

€ 12.000.000,00

€ 14.000.000,00

€ 16.000.000,00

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

C30 DESIGN CONCEPT C30 DYNAMIC TEST S40-V50 D5 180CV C70 CONVERTIBLE S80 CORPORATE

OVERALL

MAGAZINE

NEWSPAPER

Volvo 2006 Media Space Value: 
the chart shows the whole value 
in Euros, 
obteined from all the articles 
published
in newspapers and magazines,
both specialized or not.
The diagrams shows each value 
overall by model line and and the 
split for each quarter.



circulation diffusion readership average day
articles, nr. 278 48.386.801 37.498.514 184.528.552
newspapers, i 136
magazines, is 122
internet, issue 20
sector, articles 246
extrasector, ar 31
columns, nr. 479
pages, nr. 404
photos, nr. 960
photos openin 38
photos double 36
cover, nr. 7
cover recall, n 10

PORTRAIT ON MEDIA
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articles

columns, nr. pages, nr. photos, nr. photos opening photos double cover, nr. cover recall, nr.

circulation

diffusion

readership average day

A portrait of Volvo C70 Convertible press review: number of articles, 
number of covers, number of pages of the article (magazines), number of 
columns (newspapers), number of photos (colour and B&W), number of 
opening article photos, number of double pages photos. Data refer to one 
column for newspaper and one page for magazines. 



OTHER JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
TOTAL ISSUE 14 36 21 20 17 55 40 28 10 21 4 5 7
MAGAZINE 8 5 8 7 8 22 18 10 5 2 4 4
NEWSPAPER 28 16 12 10 47 18 10 0 16 2 1 3

ISSUED by DATE, OVERALL and NEWS&MAG.
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TOTAL ISSUED

Volvo 2006 C70 Convertible issues schedule:
blue is for "overall", purple is for magazines’ 
articles, yellow is for newspapers’ articles.
Red shows the best month for each media: 
newspapers, magazine.
Newspapers’ group also includes Internet data 
since they have been considered as daily articles. 
Other = not available date. 



MAJOR HEADING, articles/headings
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AL VOLANTE
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LA MIA AUTO
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IL SOLE 24 ORE

AUTO OGGI

LA STAMPA
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AUTO

CORRIERE DELLA SERA

LA REPUBBLICA

This diagram highlights the number of 
articles per newspaper or magazine. 
The list contains major newspapers and 
magazines classified according to their 
circulation, number of readers and number 
of sold copies. 



PAGES COLUMNSIQ INDEX
AUTO may, 2006 9 459
AUTO march, 200 5 385
QUATTRO march, 200 2 347
QUATTRO JULY, 2006 4 344
QUATTRO june, 2006 5 335
AL VOLAN not availab 2 332
AUTOTEC DECEMBE 16 318
GENTE MOmarch, 200 7 304
AUTOMOBAUGUST, 2 11 284
LA MIA AU july, 2007 8 281

TOPTEN IQ INDEX

9 5 2 4 5 2
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335 332
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284 281

may, 2006 march, 2006 march, 2006 JULY, 2006 june, 2006 not available DECEMBER, 2006 march, 2006 AUGUST, 2006 july, 2007

AUTO AUTO QUATTRORUOTE QUATTRORUOTE,
DOSSIER

QUATTRORUOTE AL VOLANTE AUTOTECNICA GENTE MOTORI AUTOMOBILISMO LA MIA AUTO

PAGES
COLUMNS
IQ INDEX

IQ Index and AP Index define the value of the 
newspaper and the quality of the article. IQ 
index is given by many factors such as the 
circulation, the number of readers, the number 
of pages composing the article, the number 
and the size of photos,  the number of times 
Volvo is mentioned in the article. Furthermore 
it is applicated an important coefficent related 
to the newspaper/magazine’s circulation. AP 
index is given by how a Volvo product has 
been discussed by the author or the editor of 
the article. For further information regarding 
evaluation criteria, please refer to keytable 
page. This diagram highlights the 
classification defined by IQ index marks. 



VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

HIT SUM 311 190 356 258 460 242 493 206
HIT TIME 34 22 42 31 51 29 59 26
AVERAGE 9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92

9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92
34 22 42 31 51 29 59 26
311 190 356 258 460 242 493 206

AP INDEX SUBJECT HEADING DATE LOCATION VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

122 VOLVO C7AUTO TECDEC, 2006 8 8 8 7 8 7 7 7
123 VOLVO C7AUTOMOBAUG, 2006 8 8 8 7 8 7 7 7
127 VOLVO C7QUATTRO JUL, 2006 8 8 8 8 8 8 7 8
120 VOLVO C7AUTO MAY, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7LA MIA AUMAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7GENTE MONA DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7AUTOMOBMAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7AM AUTOMAUG, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTOPIU' JUL, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO MAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7CAMBIO AUG, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO NOV, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7YACHT CAJUL, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7CORTINA AESTATE 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO OGG######## DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7LA GAZZE ######## DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7LA MIA AU JUL, 2006 8 8 8 8 8 8 8 8

PRODUCT ANALYSIS and AVERAGE MARKS
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IQ Index and AP Index define the value of the 
newspaper and the quality of the article. IQ index is 
given by many factors such as the circulation, the 
number of readers, the number of pages composing 
the article, the number and the size of photos,  the 
number of times Volvo is mentioned in the article. 
Furthermore it is applicated an important coefficent 
related to the newspaper/magazine’s circulation. AP 
index is given by how a Volvo product has been 
discussed by the author or the editor of the 
article. For further information regarding evaluation 
criteria, please refer to keytable page. This diagram 
highlights the classification defined by AP index 
marks. 



VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

HIT SUM 311 190 356 258 460 242 493 206
HIT TIME 34 22 42 31 51 29 59 26
AVERAGE 9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92

9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92
34 22 42 31 51 29 59 26
311 190 356 258 460 242 493 206

AP INDEX SUBJECT HEADING DATE LOCATION VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

122 VOLVO C7AUTO TECDEC, 2006 8 8 8 7 8 7 7 7
123 VOLVO C7AUTOMOBAUG, 2006 8 8 8 7 8 7 7 7
127 VOLVO C7QUATTRO JUL, 2006 8 8 8 8 8 8 7 8
120 VOLVO C7AUTO MAY, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7LA MIA AUMAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7GENTE MONA DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7AUTOMOBMAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7AM AUTOMAUG, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTOPIU' JUL, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO MAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7CAMBIO AUG, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO NOV, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7YACHT CAJUL, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7CORTINA AESTATE 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO OGG######## DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7LA GAZZE ######## DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7LA MIA AU JUL, 2006 8 8 8 8 8 8 8 8

ITEM PERCENTAGE

VOLVO VALUE
7% MISSION PROFILE

4%

PRODUCT PRESENTATION
8%

BODY CELL
6%

DESIGN
9%

INTERIORS
6%

ENGINE
11%

GEARBOX
5%

SUSPENSIONS&TRACTION
5%

SAFETY
7%

HABITABILITY
7%

HANDLING
6%

PERFORMANCES
5%

PRICE
8%

ENVIRONMENT
1%

SPECIAL FEATURES
5%

This pie chart express the topic percentage
sharing out based on how many times a certain subject
has been discussed in all articles oh this Volvo
C70 Converiblet press review.
It show what topics have receveid more attention
by both specialized press or not.



VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

HIT SUM 311 190 356 258 460 242 493 206
HIT TIME 34 22 42 31 51 29 59 26

MARK, 6 0 AVERAGE 9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92
MARK, 7 12
MARK, 8 388
MARK, 9 49
MARK, 12 58

127,21 0,00 0,00 0,00 0,00 0,00 0,00 0,00
34 22 42 31 51 29 59 26

4325 0 0 0 0 0 0 0

AP INDEX SUBJECT HEADING DATE LOCATION VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

7 VOLVO C7AUTO TECDEC, 2006 7
7 VOLVO C7AUTOMOBAUG, 2006 7
7 VOLVO C7QUATTRO JUL, 2006 7
7 VOLVO C7AUTO MAY, 2006 7
7 VOLVO C7LA MIA AUMAR, 2006DUBAI 7
7 VOLVO C7GENTE MONA DUBAI 7
7 VOLVO C7AUTOMOBMAR, 2006DUBAI 7
7 VOLVO C7AM AUTOMAUG, 2006 7
7 VOLVO C7AUTOPIU' JUL, 2006 7
7 VOLVO C7AUTO MAR, 2006DUBAI 7
7 VOLVO C7CAMBIO AUG, 2006 7
7 VOLVO C7AUTO NOV, 2006 7
8 VOLVO C7YACHT CAJUL, 2006 8
8 VOLVO C7CORTINA AESTATE 2006 8
8 VOLVO C7AUTO OGG######## DUBAI 8
8 VOLVO C7LA GAZZE ######## DUBAI 8
8 VOLVO C7LA MIA AU JUL, 2006 8

MARK PERCENTAGE

MARK, 8
77%

MARK, 9
10%

MARK, 12
11%

MARK, 6
0% MARK, 7

2%

This pie chart express the marks
received percentage sharing out.
Keytable, available in press review, specifies
application criteria related to words,
adjectives and concepts used by authors.
Titles, half titles, subheadings,
picture's legends and text are analysed.



C30 DESIGN C30 DYNAMICS40 V50 D5 1 C70 CONVERS80 CORPORATE
ARTICLES, NR. 116 365 111 278 206 1.088 2.164 2.164
SECTOR 108 315 100 246 189 996 1.954 1.954
EXTRA SECTOR 8 44 11 31 17 95 206 206
COVER 2 8 0 7 2 13 32 32
COVER, RECALL 0 10 11 10 13 10 54 54
PAGES, NR. 97 330 143 404 227 1.240 2.441 2.441
COLUMNS, NR. 222 537 191 479 368 1.172 2.969 2.969
PHOTOS, TOTAL NR. 211 634 364 960 535 1.975 4.679 4.679
PHOTO OPENING AR 9 35 15 38 26 53 176 176
PHOTOS DOUBLE PA 6 34 12 36 24 51 163 163
photo overall view 23 93 51 82 66 301 616 616
photo forehead view 6 37 20 36 23 85 207 207
photo outline view 24 62 34 81 32 105 338 338
photo three quarter vie 58 211 79 146 133 381 1.008 1.008
photo rear view 34 92 49 82 59 146 462 462
PHOTO BW 54 166 68 126 104 262 780 780
photo bw dim.
PHOTO COLOUR 157 468 296 834 431 1.713 3.899 3.899
photo colour dim.
TITLE ITEM 72 343 103 186 165 810 1.679 1.679
TEXT ITEM 92 359 104 199 172 887 1.813 1.813
CAPTION ITEM 77 241 86 160 139 436 1.139 1.139

CIRCULAT Q1 ######## 0 3.851.578 ######## ######## ########
Q2 4.972.564 0 7.555.395 ######## ######## ########
Q3 0 ######## 1.953.836 ######## 5.535.638 ########
Q4 0 ######## 1.675.701 3.040.639 8.367.986 ########

DIFFUSION Q1 ######## 0 3.163.862 ######## 7.992.593 ########
Q2 3.870.187 0 5.829.191 9.972.054 ######## ########
Q3 0 ######## 1.253.209 ######## 4.279.791 ########
Q4 0 ######## 1.307.902 2.446.741 6.685.062 ########

PHOTO VIEWS OVERALL

19%

8%

19%35%

19%

photo overall view
photo forehead view
photo outline view
photo three quarter view
photo rear view

Kind of photos shown by the press. 
The Internet issued  is included without considering 
archives’ photos. 



C30 DESIGN C30 DYNAMICS40 V50 D5 1 C70 CONVERS80 CORPORATE
ARTICLES, NR. 116 365 111 278 206 1.088 2.164 2.164
SECTOR 108 315 100 246 189 996 1.954 1.954
EXTRA SECTOR 8 44 11 31 17 95 206 206
COVER 2 8 0 7 2 13 32 32
COVER, RECALL 0 10 11 10 13 10 54 54
PAGES, NR. 97 330 143 404 227 1.240 2.441 2.441
COLUMNS, NR. 222 537 191 479 368 1.172 2.969 2.969
PHOTOS, TOTAL NR. 211 634 364 960 535 1.975 4.679 4.679
PHOTO OPENING AR 9 35 15 38 26 53 176 176
PHOTOS DOUBLE PA 6 34 12 36 24 51 163 163
photo overall view 23 93 51 82 66 301 616 616
photo forehead view 6 37 20 36 23 85 207 207
photo outline view 24 62 34 81 32 105 338 338
photo three quarter vie 58 211 79 146 133 381 1.008 1.008
photo rear view 34 92 49 82 59 146 462 462
PHOTO BW 54 166 68 126 104 262 780 780
photo bw dim.
PHOTO COLOUR 157 468 296 834 431 1.713 3.899 3.899
photo colour dim.
TITLE ITEM 72 343 103 186 165 810 1.679 1.679
TEXT ITEM 92 359 104 199 172 887 1.813 1.813
CAPTION ITEM 77 241 86 160 139 436 1.139 1.139

CIRCULAT Q1 ######## 0 3.851.578 ######## ######## ########
Q2 4.972.564 0 7.555.395 ######## ######## ########
Q3 0 ######## 1.953.836 ######## 5.535.638 ########
Q4 0 ######## 1.675.701 3.040.639 8.367.986 ########

DIFFUSION Q1 ######## 0 3.163.862 ######## 7.992.593 ########
Q2 3.870.187 0 5.829.191 9.972.054 ######## ########
Q3 0 ######## 1.253.209 ######## 4.279.791 ########
Q4 0 ######## 1.307.902 2.446.741 6.685.062 ########

ITEM VOLVO IN ARTICLES

0 50 100 150 200 250 300

ARTICLES, NR.

TITLE ITEM

TEXT ITEM

CAPTION ITEM

Number of times that the word
Volvo has appeared in titles,
half titles, subheadings, text
and picture's legend in all articles examined.
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