
VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

HIT SUM 311 190 356 258 460 242 493 206
HIT TIME 34 22 42 31 51 29 59 26
AVERAGE 9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92

9,15 8,64 8,48 8,32 9,02 8,34 8,36 7,92
34 22 42 31 51 29 59 26
311 190 356 258 460 242 493 206

AP INDEX SUBJECT HEADING DATE LOCATION VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

122 VOLVO C7AUTO TECDEC, 2006 8 8 8 7 8 7 7 7
123 VOLVO C7AUTOMOBAUG, 2006 8 8 8 7 8 7 7 7
127 VOLVO C7QUATTRO JUL, 2006 8 8 8 8 8 8 7 8
120 VOLVO C7AUTO MAY, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7LA MIA AUMAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7GENTE MONA DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7AUTOMOBMAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7AM AUTOMAUG, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTOPIU' JUL, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO MAR, 2006DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7CAMBIO AUG, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO NOV, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7YACHT CAJUL, 2006 8 8 8 8 8 8 8 8
120 VOLVO C7CORTINA AESTATE 2006 8 8 8 8 8 8 8 8
120 VOLVO C7AUTO OGG######## DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7LA GAZZE ######## DUBAI 8 8 8 8 8 8 8 8
120 VOLVO C7LA MIA AU JUL, 2006 8 8 8 8 8 8 8 8

PRODUCT ANALYSIS and AVERAGE MARKS
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IQ Index and AP Index define the value of the 
newspaper and the quality of the article. IQ index is 
given by many factors such as the circulation, the 
number of readers, the number of pages composing 
the article, the number and the size of photos,  the 
number of times Volvo is mentioned in the article. 
Furthermore it is applicated an important coefficent 
related to the newspaper/magazine’s circulation. AP 
index is given by how a Volvo product has been 
discussed by the author or the editor of the 
article. For further information regarding evaluation 
criteria, please refer to keytable page. This diagram 
highlights the classification defined by AP index 
marks. 


