2006, MEDIA SPACE VALUE, MODEL

Media Space Value
for each model
in press review
Report Overall

CORPORATE;
€ 39.606.808,38 ;
44%

S80;
€8.599.524,77 ;
10%

C30 all PR Activity;
€22.136.895,33;
25%

C70 CONVERTIBLE;
€13.945.402,25 ;
16%

S40 - V50 D5 180CV;
€3.990.544,02 ;
5%
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