
MEDIA SPACE VALUE 2006
Overall space value 
concerning Volvo during the 2006 year
Newspapers, magazine
and Internet classification
are included in the report

ARTICLES, Nr. COVER, Nr MEDIA SPACE VALUE circulation diffusion readership av. Day
with cover recall

REPORT 2006, Quarter Quarter 1 513 12 € 17.439.746,27 86.368.119 67.086.854 346.553.680
Quarter 2 469 21 € 17.906.929,47 79.879.257 62.255.961 269.628.592
Quarter 3 514 18 € 20.014.130,72 87.457.458 67.810.252 298.654.316
Quarter 4 666 20 € 32.918.368,30 125.692.515 95.082.152 368.035.040

OVERALL 2.162 71 € 88.279.174,76 379.397.349 292.235.219 1.282.871.628

Overall '06 vs '05
Report 2006 2.162 71 € 88.279.174,76 379.397.349 292.235.219 1.282.871.628

Report 2005 1.382 49 € 45.958.928,28 214.872.894 167.359.717 813.593.757

VOLVO AUTO ITALIA - Public Relations - Press Review 2006 and clipping analysis
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2006, MEDIA SPACE VALUE, OVERALL

€ 88.279.174,76

€ 46.903.566,49

€ 41.375.608,26

MEDIA SPACE
VALUE, OVERALL

NEWSPAPERS

MAGAZINES

Overall space value
concerning Volvo
during  
2006 year,
Newspapers and
magazines
classification.

.



Q1 Q2 Q3 Q4 OVERALL

C30 DESIG ####### ####### ####### ####### #######
C30 DYNAMIC TEST ####### #######
S40 - V50 D ####### ####### ####### ####### #######
C70 CONV ####### ####### ####### ####### #######
S80 ####### ####### ####### ####### #######
CORPORA ####### ####### ####### ####### #######

#######

C30 all PR Activity #######
S40 - V50 D5 180CV #######
C70 CONVERTIBLE #######
S80 #######
CORPORATE #######

2006, MEDIA SPACE VALUE, MODEL

S80;  
€ 8.599.524,77 ; 
10%

C70 CONVERTIBLE; 
€ 13.945.402,25 ; 
16%

S40 - V50 D5 180CV; 
€ 3.990.544,02 ; 
5%

C30 all PR Activity; 
€ 22.136.895,33 ; 
25%

CORPORATE;  
€ 39.606.808,38 ; 
44%

Media Space Value
for each model
in press review
Report Overall



S40 - V50 D5 135
C30, all PR ac 491
C70 CONVER 285
S80 236
CORPORATE 1.015

q4 q3 q2 q1 adeguamento
S40 - V50 D5 6 16 67 19 108 27 135
C30 275 87 30 72 464 27 491
C70 CONVER 27 78 98 55 258 27 285
S80 43 36 67 62 208 28 236
CORPORATE 315 297 215 158 985 30 1.015

666 2.023 139 2.162

2162 139 27,8

2006, ARTICLES per MODEL

S40 - V50 D5
6%

C30, all PR activity
23%

C70 CONVERTIBLE
13%S80

11%

CORPORATE
47%

Articles percentage
regarding each model.
Quantity total articles, 2.162
in Report 2006.
C30 result included both
PR activity: Static Display
and Dynamic Test.
In Corporate Area are included
also XC90 and VOR articles.



OVERALL MAGAZINENEWSPAPER
C30 DESIGQ1 ####### ####### #######

Q2 ####### ####### #######
Q3 -€            -€            -€            
Q4 -€            -€            -€            

C30 DYNA Q1 -€            -€            -€            
Q2 -€            -€            -€            
Q3 ####### ####### #######
Q4 ####### ####### #######

S40-V50 D Q1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### -€        

C70 CONVQ1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### #######

S80 Q1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### #######

CORPORAQ1 ####### ####### #######
Q2 ####### ####### #######
Q3 ####### ####### #######
Q4 ####### ####### #######

2006, MEDIASPACEVALUE, MODEL/QUARTER
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C30 DESIGN
CONCEPT

C30 DYNAMIC TEST S40-V50 D5 180CV C70 CONVERTIBLE S80 CORPORATE

OVERALL

MAGAZINE

NEWSPAPER

Volvo 2006
Media Space
Value: the chart 
shows the whole 
value 
in Euros, 
obteined from 
all the articles 
published
in newspapers 
and magazines,
both specialized or 
not.
The diagrams 
shows each value 
overall by model 
line
and and the split
for each quarter.



Q2
C30 DESIGN #########
C70 CONVER #########
S80 #########
S40-V50 D5 #########
CORPORATE ######### Q.1 Q.2 Q.1+Q.2+Q3 Q.1 vs Q.2

S40 - V50 D5 ######### ######### #########
C30 DESIGN ######### ######### #########
S80 ######### ######### #########

Q1 C70 CONVER ######### ######### #########
C30 DESIGN ######### CORPORATE ######### ######### #########
C70 CONVER ######### Q3, ALL #########

S80 ######### M.S.V. OVERALL Q.1:Q.4 #########
P1 D5 ######### MEDIA SPACE VALUE Q.1 #########
CORPORATE ######### MEDIA SPACE VALUE Q.2 #########

MEDIA SPACE VALUE Q.3 #########

Q2 ####### MEDIA SPACE VALUE Q.4 #########
Q1 #######
ALL #######

2006, MEDIA SPACE VALUE vs Q.1, Q.2, Q.3, Q.4

€ 88.279.174,76

€ 17.439.746,27

€ 17.906.929,47

€ 20.014.130,72

€ 32.918.368,30

M.S.V. OVERALL Q.1:Q.4

MEDIA SPACE VALUE Q.1

MEDIA SPACE VALUE Q.2

MEDIA SPACE VALUE Q.3

MEDIA SPACE VALUE Q.4

This chart shows 
the Media Space Value
2006 vs Quarter's result.
Blue columns
display 2006
Media Space
Value Overall



Q.1 Q.2 Q.1+Q.2

S40 - V50 D 19 67 86

C30 DESIGN 72 30 102

S80 62 67 129

C70 CONVER 55 98 153

CORPORATE 158 215 373

OVERALL, Nr. Q.1+Q.2 843

OVERALL 2.162

Q2 Q.1, ARTICL 513

C30 DESIGN CONCEPT 30 Q.2, ARTICL 469

C70 CONVERTIBLE 98 Q.3, ARTICL 514
CORPORATE 215 Q.4, ARTICL 666

S40 - V50 D5 180 CV 67

S80 67

Q1

P1 D5 19

C30 DESIGN CONCEPT 72

C70 CONVERTIBLE 55

S80 62

CORPORATE 158

843

2006, ARTICLE'S NUMBER VS Q.1, Q.2, Q.3, Q.4 

2.162

513

469

514

666

OVERALL

Q.1, ARTICLES Nr.

Q.2, ARTICLES Nr.

Q.3, ARTICLES Nr.

Q.4, ARTICLES Nr.

This chart shows 
the article's number
2006 vs Quarter's
result. 
Blue column
display 2006
articles number
overall.



ARTICLES, NR. 2.164

SECTOR 1.954

EXTRA SECTOR 206

COVER 32

COVER, RECALL 54

circulation diffusion readership average day PAGES, NR. 2.441

articles, nr. 2.164 389.094.435 299.670.093 ########## COLUMNS, NR. 2.969

newspapers, i 1.058 PHOTOS, TOTAL 4.679

magazines, is 965 PHOTO OPENING 176

internet, issue 135 PHOTOS DOUBLE 163

sector, articles 1.954 photo overall view 616

extrasector, ar 206 photo forehead vie 207

columns, nr. 2.969 photo outline view 338

pages, nr. 2.441 photo three quarte 1.008

photos, nr. 4.679 photo rear view 462

photos openin 176 PHOTO BW 780

photos double 163 photo bw dim.

cover, nr. 32 PHOTO COLOUR 3.899

cover recall, n 54 photo colour dim.

TITLE ITEM 1.679

TEXT ITEM 1.813

CAPTION ITEM 1.139

CIRCULATION 389.094.435

DIFFUSION 299.670.093

READERSHIP 1.314.597.696

NEWSPAPER 1.058

MAGAZINE 965

INTERNET 135

2006, PORTRAIT ON MEDIA
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2.164 1.058 965 135 1.954 206 2.969 2.441 4.679 176 163 32 54

articles, nr. newspapers,
issued

magazines, issued internet, issued sector, articles extrasector,
articles

columns, nr. pages, nr. photos, nr. photos opening photos double cover, nr. cover recall, nr.

circulation

diffusion

readership average day

A portrait of Volvo 2006 Press Review: number of articles, number 
of covers, number of pages of the article (magazines), number of 
columns (newspapers), number of photos (colour and B&W), number of 
opening article photos, number of double pages photos. Data refer to 
one column for newspaper and one page for magazines. 



QUATTRORU 42 QUATTRORU #########
LA REPUBBL 32 LA REPUBBL #########
LA MIA AUTO 20 LA MIA AUTO #########
LA GAZZETTA 29 LA GAZZETTA #########
IL SOLE 24 O 32 IL SOLE 24 O #########
IL GIORNALE 40 IL GIORNALE #########
GENTE MOTO 19 GENTE MOTO #########
CORRIERE D 19 CORRIERE D #########
CORRIERE D 23 CORRIERE D #########
AUTOPIU' 17 AUTOPIU' #########
AUTOMOBILI 34 AUTOMOBILI #########
AUTO OGGI 78 AUTO OGGI #########
AUTO 34 AUTO #########
AL VOLANTE 59 AL VOLANTE #########

2006, MAJOR HEADINGS:
MEDIA SPACE VALUE vs ARTICLES NUMBER

€ 2.817.900,00

€ 4.058.638,51

€ 821.166,47

€ 1.396.748,39

€ 6.857.886,56

€ 1.587.041,10

€ 1.449.178,06

€ 736.343,67

€ 2.052.606,25

€ 774.750,00

€ 1.324.711,80

€ 1.791.960,33

€ 2.021.928,76

€ 2.621.566,00

QUATTRORUOTE

LA REPUBBLICA

LA MIA AUTO

LA GAZZETTA DELLO SPORT

IL SOLE 24 ORE

IL GIORNALE

GENTE MOTORI

CORRIERE DELLO SPORT

CORRIERE DELLA SERA

AUTOPIU'

AUTOMOBILISMO

AUTO OGGI

AUTO

AL VOLANTEMajor italian 
newspapers 
and 
magazines: 
number of 
published 
articles by 
each heading 
and issues 
oveall value. 
Please 
remember: the 
light blue 
column 
indicates the 
media space 
value and the 
red columns 
the articles 
number.
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HEADING'S SPACE VALUE HEADING'S ARTICLES Nr.



MEDIA SPAC #########
VALUE OTHE #########
VALUE MAJO #########

MEDIA SPAC #########
MEDIA SPAC #########

2006, MEDIA SPACE VALUE 
MAJOR HEADINGS vs OTHERS

VALUE OTHER HEADINGS; 
€ 57.966.748,86 ; 
66%

VALUE MAJOR HEADINGS; 
€ 30.312.425,90 ; 
34%

€ 30.312.425,90

€ 57.966.748,86

€ 88.279.174,76MEDIA SPACE VALUE,
TOTAL

VALUE OTHER
HEADINGS

VALUE MAJOR
HEADINGS



2006, MAJOR HEADING, issued by each model line

29

86

449

68

32

121

S40-V50 D5 180CV

C30 DESIGN CONCEPT

S80

C70 CONVERTIBLE

C30 DYNAMIC TEST

CORPORATE

This diagram highlights 
the number of articles 
per newspaper or 
magazine. 
The list contains major 
newspapers and 
magazines classified 
according to their 
circulation, number of 
readers and number of 
sold copies. 



OTHER JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
TOTAL ISSUE 60 183 161 193 153 168 121 153 146 173 100 76 118
MAGAZINE 44 51 62 55 58 58 62 55 69 54 47 53
NEWSPAPER 139 110 131 98 110 63 91 91 104 46 29 65

2006, ISSUED by DATE, OVERALL and NEWS&MAG. 

60

183

161

193

153

168

121

153

146

173

100

76

118

OTHER

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

NEWSPAPER
MAGAZINE
TOTAL ISSUED

Volvo 2006 issues 
schedule:
blue is for "overall", 
purple is for 
magazines’ articles, 
yellow is for 
newspapers’ articles.
Red shows the best 
month for each media: 
newspapers, 
magazine.
Newspapers’ group 
also includes Internet 
data since they have 
been considered as 
daily articles. Other = 
not available date. 



OTHER JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER
OVERALL TOTAL ISSUE 60 183 161 193 153 168 121 153 146 173 100 76

MAGAZINE 44 51 62 55 58 58 62 55 69 54 47
NEWSPAPER 139 110 131 98 110 63 91 91 104 46 29

CORPORATETOTAL ISSUE 274 81 114 126 86 87 69 97 96 83 35 19
MAGAZINE 25 28 31 35 37 28 34 37 38 29 16
NEWSPAPER 56 86 95 51 50 41 63 59 45 6 3

S80 TOTAL ISSUE 3 0 3 12 6 4 5 4 1 24 12 10
MAGAZINE 0 3 10 5 1 5 2 1 3 8 9
NEWSPAPER 0 0 2 1 3 0 2 0 21 4 1

C70 CONVERTOTAL ISSUE 14 36 21 20 17 55 40 28 10 21 4 5
MAGAZINE 8 5 8 7 8 22 18 10 5 2 4
NEWSPAPER 28 16 12 10 47 18 10 0 16 2 1

S40 V50 D5 1 TOTAL ISSUE 5 7 4 12 37 20 4 7 6 3 1 1
MAGAZINE 0 7 2 3 5 11 2 5 2 2 1 1
NEWSPAPER 0 0 2 9 32 9 2 2 4 1 0 0

C30 DYNAMICTOTAL ISSUE 115 16 33 42 49 42
MAGAZINE 2 5 21 15 18
NEWSPAPER 14 28 21 34 24

C30 DESIGN TOTAL ISSUE 4 59 19 23 7 1 2 1 0 0 0 0
MAGAZINE 4 13 10 3 1 0 1 0 0 0 0
NEWSPAPER 55 6 13 4 0 2 0 0 0 0 0

2006, ISSUED by DATE, OVERALL and NEWS&MAG

TO
TA

L 
IS

S
U

E
D

M
A

G
A

ZI
N

E

N
E

W
S

P
A

P
E

R

TO
TA

L 
IS

S
U

E
D

M
A

G
A

ZI
N

E

N
E

W
S

P
A

P
E

R

TO
TA

L 
IS

S
U

E
D

M
A

G
A

ZI
N

E

N
E

W
S

P
A

P
E

R

TO
TA

L 
IS

S
U

E
D

M
A

G
A

ZI
N

E

N
E

W
S

P
A

P
E

R

TO
TA

L 
IS

S
U

E
D

M
A

G
A

ZI
N

E

N
E

W
S

P
A

P
E

R

TO
TA

L 
IS

S
U

E
D

M
A

G
A

ZI
N

E

N
E

W
S

P
A

P
E

R

CORPORATE S80 C70 CONVERTIBLE S40 V50 D5 180CV C30 DYNAMIC TEST C30 DESIGN CONCEPT

OTHER
JANUARY
FEBRUARY
MARCH
APRIL
MAY
JUNE
JULY
AUGUST
SEPTEMBER
OCTOBER
NOVEMBER
DECEMBER

This chart show 
issued for each 
press review 
line
by News&Mag. 
for
each month 
during 2006 
year.



SUBJECT DATE INDEX PAGES
AUTO C70 CONVERMAY, 06 459 9
QUATTRORUS80 OCT, 06 455 10
AUTO S80 NOV, 06 446 11
SPORT AUTOCORPORATE 17/10/2006 443 32
QUATTRORUC30 DYNAMICNOV, 06 441 6
AL VOLANTE CORPORATESEPT, 06 428 8
AL VOLANTE S40 - V50 D5 DEC, 06 407 7
YACHT CAPITCORPORATENA 400 64
AUTO S40 - V50 D5 AUG, 06 399 9
AUTO C70 CONVERMAR, 06 385 5
AUTO 368
AUTO 364
AL VOLAN 357
FAMIGLIA 354
AL VOLAN 353
AL VOLAN 348
QUATTRO 347
QUATTRO 344
AL VOLAN 343
LA REPUB 337
QUATTRO 335
AL VOLAN 332
AL VOLAN 332
AL VOLAN 332
AUTO 332
AUTO 332
LA REPUB 332
AUTO 327
AUTOTEC 318
QUATTRO 312
QUATTRO 307

2006, TOPTEN IQ INDEX

459 455 446 443 441 428
407 400 399 385

9 10 11
32

6 8 7

64

9 5

MAY, 06 OCT, 06 NOV, 06 17/10/2006 NOV, 06 SEPT, 06 DEC, 06 NA AUG, 06 MAR, 06

C70 CONVERTIBLE S80 S80 CORPORATE C30 DYNAMIC TEST CORPORATE S40 - V50 D5 CORPORATE S40 - V50 D5 C70 CONVERTIBLE

AUTO QUATTRORUOTE AUTO SPORT AUTO MOTO QUATTRORUOTE AL VOLANTE AL VOLANTE YACHT CAPITAL AUTO AUTO

IQ Index and AP Index define the value of the newspaper and the quality of the article. IQ index is given by many factors such as the circulation, the number of readers, the number of pages 
composing the article, the number and the size of photos,  the number of times Volvo is mentioned in the article. Furthermore it is applicated an important coefficent related to the 
newspaper/magazine’s circulation. AP index is given by how a Volvo product has been discussed by the author or the editor of the article. 
For further information regarding evaluation criteria, please refer to keytable page. This diagram highlights the classification defined by IQ index marks. 



HIT SUM #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0! #DIV/0!
HIT TIME
AVERAGE 1554 1788 1751 839 2095 1081

AP INDEX SUBJECT HEADING DATE LOCATION VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS

147 LA REPUBVOLVO C3######## 147 LA REPUB######## MAIORCA 12 12 12 9 9 9
147 AUTO VOLVO V5AUG, 2006 147 AUTO AUG, 2006 9 9 9 8 8 12
141 AL VOLANVOLVO V5DEC, 2006 141 AL VOLANDEC, 2006 12 12 8 12 8 7
138 QUATTRO VOLVO C3NOV, 2006 138 QUATTRO NOV, 2006 12 12 12 9 12 7
137 AUTO TECVOLVO C3DEC, 2006 137 AUTO TECDEC, 2006 12 12 8 8 8 8
136 AUTO TECVOLVO C7DEC, 2006 136 AUTO TECDEC, 2006 12 12 8 8 8 8
135 AUTO VOLVO S8NOV, 2006 135 AUTO NOV, 2006 12 12 9 8 8 8
135 AUTOMOBVOLVO C7AUG, 2006 135 AUTOMOBAUG, 2006 8 8 8 8 12 8
132 AUTO OGGVOLVO C3######## 132 AUTO OGG######## 12 12 12 8 8 8
131 AUTO VOLVO C7MAY, 2006 131 AUTO MAY, 2006 8 8 12 8 8 8
131 VOLVO C70 CONVERTIBLE 2.4 SQUATTRO JUL, 2006 8 8 8 8 9 12
129 VOLVO C70 CONVERTIBLE LA MIA AU MAR, 2006DUBAI 8 8 8 8 8 8
128 VOLVO C30 2.0 D MOMENTUM GENTE MODEC, 2006 MAIORCA 9 9 9 8 8 8
127 VOLVO C70 CONVERTIBLE T5 GENTE MONA DUBAI 8 8 8 9 12 9
126 VOLVO C30 D5 AUTOMATICA SUAL VOLAN DEC, 2006 MAIORCA 12 12 8 8 12 8
126 VOLVO S80 4.4 V8 AWD AUTO OGG######## 8 8 8 8 9 8
126 VOLVO S80 D5 AL VOLAN JUL, 2006 8 8 8 8 7 7
124 VOLVO C70 CONVERTIBLE AUTOMOBMAR, 2006DUBAI 8 8 8 7 8 8
123 VOLVO C70 CONVERTIBLE AM AUTOMAUG, 2006 8 8 8 8 12 8
122 VOLVO C70 CONVERTIBLE T5 AUTOPIU' JUL, 2006 8 8 8 7 8 8
122 VOLVO S40 V50 D5 LA MIA AU MAY, 2006 8 8 8 8 8 8
122 VOLVO V50 D5 MOMENTUM AL VOLAN MAY, 2006 8 8 8 8 8 9
121 VOLVO S80 D5 SUMMUM AUTOMOBJUN, 2006 8 8 8 8 9 8
120 VOLVO C70 CONVERTIBLE SUMCAMBIO AUG, 2006 8 8 8 8 8 8
120 VOLVO XC90 3.2 AL VOLAN AUG, 2006 8 8 8 8 8 9
120 VOLVO XC90 3.2 16 VOGLIAJUL, 2006 8 8 8 8 8 8
120 VOLVO C30 LA MIA AU SEPT, 2006 8 8 8 8 8 8
120 VOLVO S80 2.4 D5 SUMMUM AUTOPIU' SEPT, 2006 8 8 8 7 7 9

2006, TOPTEN AP INDEX, OVERALL

147 147
141 138 137 136 135 135 132 131

06/11/2006 AUG, 2006 DEC, 2006 NOV, 2006 DEC, 2006 DEC, 2006 NOV, 2006 AUG, 2006 02/08/2006 MAY, 2006

VOLVO C30 VOLVO V50 D5 MOMENTUM VOLVO V50 D5 MOMENTUM
AUTOMATICA DPF

VOLVO C30 VOLVO C30 VOLVO C70 CONVERTIBLE
T5

VOLVO S80 D5 VOLVO C70 CONVERTIBLE
T5 SUMMUM

VOLVO C30 VOLVO C70 CONVERTIBLE
T5

LA REPUBBLICA AUTO AL VOLANTE QUATTRORUOTE AUTO TECNICA AUTO TECNICA AUTO AUTOMOBILISMO AUTO OGGI AUTO

IQ Index and AP Index define the value of the newspaper and the quality of the article. IQ index is given by many factors such as the circulation, the number of readers, the number of pages composing the 
article, the number and the size of photos,  the number of times Volvo is mentioned in the article. Furthermore it is applicated an important coefficent related to the newspaper/magazine’s circulation. AP 
index is given by how a Volvo product has been discussed by the author or the editor of the article. For further information regarding evaluation criteria, please refer to keytable page. This diagram 
highlights the classification defined by IQ index marks. This diagram highlights the classification defined by AP Index mark. 



VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

HIT SUM 1554 1788 1751 839 2095 1081 2189 813
HIT TIME 158 179 199 103 237 129 267 102
AVERAGE 9,84 9,99 8,8 8,15 8,84 8,38 8,2 7,97

VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

AVERAGE 8,64 9,84 9,99 8,80 8,15 8,84 8,38 8,20 7,97
HIT SUM 2.208 158 179 199 103 237 129 267 102

1554 1788 1751 839 2095 1081 2189 813

AP INDEX SUBJECT HEADING VOLVO MISSION PRODUCT BODY CELL DESIGN INTERIORS ENGINE GEARBOX

DATE LOCATION

CORPORAAUTO&DE NA 12 12 12 12 12 12 12 12
CORPORAGENTE MODEC, 2006 MAIORCA 12 12 12 12 12 12 12 9
CORPORALA MIA AU MAY, 2006 12 12 12 12 12 12 12 9
CORPORASCIARE OCT, 2006 12 12 12 12 12 12 12 9
CORPORASPORT AU######## 12 12 12 9 12 12 12 9
CORPORAAUTOMOBDEC, 2006 12 12 12 9 12 12 12 9
VOLVO C3 IL GIORNA######## 12 12 12 9 12 12 12 8
VOLVO C3AM AUTOMFEB, 2006 12 12 12 9 12 12 12 8
VOLVO C3LA REPUB ######## 12 12 12 9 12 9 12 8
VOLVO C3AUTOMOBNOV, 2006 PARIGI 12 12 12 9 12 9 12 8
VOLVO C3AUTO NOV, 2006 12 12 12 9 12 9 12 8
VOLVO C3AUTO NOV, 2006 12 12 12 9 12 9 12 8
VOLVO C3ECOMOTON.A. 12 12 12 8 12 9 12 8
VOLVO C3L'ESPRES ######## 12 12 12 8 12 9 9 8
VOLVO C3SUV&FUO NOV, 2006 12 12 12 8 12 9 9 8
VOLVO C3GENTE MONOV, 2006 12 12 12 8 12 9 9 8
VOLVO C3AUTOMOBNOV, 2006 12 12 12 8 12 9 9 8
VOLVO C3AUTOMOBNOV, 2006 12 12 12 8 12 9 9 8
VOLVO C3AM AUTOMSEPT, 2006 12 12 12 8 12 9 9 8
VOLVO C3AUTO OGG######## 12 12 12 8 12 9 9 8
VOLVO C3GOLF&TUROCT, 2006 PARIGI 12 12 12 8 12 9 9 8

2006, AP INDEX AVERAGE MARK

9,84 9,99
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IQ Index and AP Index define the value of the newspaper and the quality of the article. IQ index is given by many factors such as the circulation, the number of 
readers, the number of pages composing the article, the number and the size of photos,  the number of times Volvo is mentioned in the article. Furthermore it is 
applicated an important coefficent related to the newspaper/magazine’s circulation. AP index is given by how a Volvo product has been discussed by the 
author or the editor of the article. For further information regarding evaluation criteria, please refer to keytable page. This diagram highlights the classification 
defined by AP index marks. 



CORPORAS80 C70 CONVS40 V50 D C30 DYNA C30 DESIGN CONCEPT
MARK, -2 3 0 0 0 3 0 0
MARK, 6 5 1 1 0 0 3 0
MARK, 7 69 11 11 12 24 11 0
MARK, 8 1531 225 331 388 186 243 158
MARK, 9 248 32 54 49 22 75 16
MARK, 12 352 42 53 58 19 152 28

2006, MARK PERCENTAGE

MARK, 8
70%

MARK, 9
11%

MARK, 12
16%

MARK, -2
0%

MARK, 6
0%

MARK, 7
3%

This pie chart express the marks
received percentage sharing out.
Keytable, available in press review, specifies
application criteria related to words,
adjectives and concepts used by authors.
Titles, half titles, subheadings,
picture's legends and text are analysed.



CORPORAS80 C70 CONVS40 V50 D C30 DYNA C30 DESIGN CONCEPT
MARK, -2 0 0 0 3 0 0
MARK, 6 1 1 0 0 3 0
MARK, 7 11 11 12 24 11 0
MARK, 8 225 331 388 186 243 158
MARK, 9 32 54 49 22 75 16
MARK, 12 42 53 58 19 152 28

2006, MARK CHART

CORPORATE S80 C70 CONVERTIBLE S40 V50 D5 180CV C30 DYNAMIC TEST C30 DESIGN
CONCEPT

MARK, -2 MARK, 6 MARK, 7 MARK, 8 MARK, 9 MARK, 12

This chart express the mark's hits
received by each model range.
Keytable, available in press review, 
specifies application criteria related to 
words, adjectives and concepts used by 
authors. Titles, half titles, subheadings, 
picture's legends and text are analysed.



######## ######## ######## ######## ######## ######## ######## ########
VOLVO 
VALUE

MISSION 
PROFILE

PRODUCT 
PRESENTAT
ION

BODY CELL DESIGN INTERIORS ENGINE GEARBOX

1554 1788 1751 839 2095 1081 2189 813

AP INDEX SUBJECT HEADING DATE

LOCATION VOLVO 
VALUE

MISSION 
PROFILE

PRODUCT 
PRESENTAT
ION

BODY CELL DESIGN INTERIORS ENGINE GEARBOX

32 VOLVO C3AUTOMOBNOV, 2006 PARIGI 8 8 8
40 VOLVO XCAUTO NOV, 2006 8 8 8

135 VOLVO S8 AUTO NOV, 2006 12 12 9 8 8 8 6 8
12 XC90 VATIECOMOTON.A. 12
20 VOLVO C3L'ESPRESS######## 12 8
32 VOLVO XCSCIARE OCT, 2006 12 8

0 VOLVO XCSUV&FUO NOV, 2006
7 VOLVO C7GENTE MONOV, 2006 7

60 VOLVO XCAUTOMOBNOV, 2006 12 8 8 8
73 VOLVO S8 AUTOMOBNOV, 2006 8 9 7 8
16 VOLVO V5 AM AUTOMSEPT, 2006 8 8
86 VOLVO C3AUTO OGG######## 12 12 8 9 8 9
24 VOLVO C3GOLF&TUROCT, 2006 PARIGI 8 8 8
52 VOLVO C3AUTO OCT, 2006 PARIGI 12 8 8 8
26 VOLVO C3AL VOLAN NOV, 2006 PARIGI 12 8
43 VOLVO C3AUTO NOV, 2006 MAIORCA 12
67 VOLVO C7AUTO DIG Nr. 30 9 7
24 CORPORAAUTO DIG Nr. 30 12 12

103 VOLVO S8 TUTTO FU NOV, 2006 9 8 9 12 9
136 VOLVO C7AUTO TECDEC, 2006 12 12 8 8 8 8 8 8
137 VOLVO C3AUTO TECDEC, 2006 12 12 8 8 8 8 8 8

83 VOLVO C3L'ESPRESS######## 12 12 12 12 9
87 VOLVO C3AUTO OGG######## 9 12 9 7 9 8 6
72 VOLVO C3AM AUTOMN.A. 7 9 8 8 7

2006, ITEM PERCENTAGE

VOLVO VALUE
8%

MISSION PROFILE
9%

PRODUCT PRESENTATION
9%

BODY CELL
4%

DESIGN
12%

INTERIORS
6%ENGINE

12%

GEARBOX
4%

SUSPENSIONS&TRACTION
4%

SAFETY
6%

HABITABILITY
6%

HANDLING
4%

PERFORMANCES
5%

PRICE
6%

ENVIRONMENT
0%

SPECIAL FEATURES
5%This pie chart express the topic percentage

sharing out based on how many times a certain 
subject has been discussed in all articles oh this 
Volvo Corporate press review.
It show what topics have receveid more attention 
by both specialized press or not.



CADILLAC 1
LANCIA 1
LAND ROV 1
RENAULT 1
JAGUAR 2
JEEP 2
NISSAN 2
PEUGEOT 2
PORSCHE 2
SUBARU 2
LEXUS 3
MINI 3
SAAB 6
MERCEDE 17
VOLKSWA 20
ALFA 23
BMW 44
AUDI 45

2006, VOLVO and the COMPETITORS

CADILLAC

LANCIA

LAND ROVER

RENAULT

JAGUAR

JEEP

NISSAN

PEUGEOT

PORSCHE

SUBARU

LEXUS

MINI

SAAB

MERCEDES

VOLKSWAGEN

ALFA

BMW

AUDI

Volvo and the competitors.
The pie chart shows wich brand
have been picked by journalist
as Volvo competitors.
Presence in pie chart means
either that competitor model/brand
has been simply mentioned
in the article or that a comparative
test has been made. 
In other chart also able the
complete car's model list.



C30 DESIGN C30 DYNAMICS40 V50 D5 1 C70 CONVERS80 CORPORATE
ARTICLES, NR. 116 365 111 278 206 1.088 2.164 2.164
SECTOR 108 315 100 246 189 996 1.954 1.954
EXTRA SECTOR 8 44 11 31 17 95 206 206
COVER 2 8 0 7 2 13 32 32
COVER, RECALL 0 10 11 10 13 10 54 54
PAGES, NR. 97 330 143 404 227 1.240 2.441 2.441
COLUMNS, NR. 222 537 191 479 368 1.172 2.969 2.969
PHOTOS, TOTAL NR. 211 634 364 960 535 1.975 4.679 4.679
PHOTO OPENING AR 9 35 15 38 26 53 176 176
PHOTOS DOUBLE PA 6 34 12 36 24 51 163 163
photo overall view 23 93 51 82 66 301 616 616
photo forehead view 6 37 20 36 23 85 207 207
photo outline view 24 62 34 81 32 105 338 338
photo three quarter vie 58 211 79 146 133 381 1.008 1.008
photo rear view 34 92 49 82 59 146 462 462
PHOTO BW 54 166 68 126 104 262 780 780
photo bw dim.
PHOTO COLOUR 157 468 296 834 431 1.713 3.899 3.899
photo colour dim.
TITLE ITEM 72 343 103 186 165 810 1.679 1.679
TEXT ITEM 92 359 104 199 172 887 1.813 1.813
CAPTION ITEM 77 241 86 160 139 436 1.139 1.139

CIRCULAT Q1 ######## 0 3.851.578 ######## ######## ########
Q2 4.972.564 0 7.555.395 ######## ######## ########
Q3 0 ######## 1.953.836 ######## 5.535.638 ########
Q4 0 ######## 1.675.701 3.040.639 8.367.986 ########

DIFFUSION Q1 ######## 0 3.163.862 ######## 7.992.593 ########
Q2 3.870.187 0 5.829.191 9.972.054 ######## ########
Q3 0 ######## 1.253.209 ######## 4.279.791 ########
Q4 0 ######## 1.307.902 2.446.741 6.685.062 ########

2006, PHOTO VIEWS OVERALL 23%

8%

13%38%

18%

photo overall view
photo forehead view
photo outline view
photo three quarter view
photo rear view

Kind of photos shown by the press. 
The Internet issued  is included without considering 
archives’ photos. 



C30 DESIGN C30 DYNAMICS40 V50 D5 1 C70 CONVERS80 CORPORATE
ARTICLES, NR. 116 365 111 278 206 1.088 2.164 2.164
SECTOR 108 315 100 246 189 996 1.954 1.954
EXTRA SECTOR 8 44 11 31 17 95 206 206
COVER 2 8 0 7 2 13 32 32
COVER, RECALL 0 10 11 10 13 10 54 54
PAGES, NR. 97 330 143 404 227 1.240 2.441 2.441
COLUMNS, NR. 222 537 191 479 368 1.172 2.969 2.969
PHOTOS, TOTAL NR. 211 634 364 960 535 1.975 4.679 4.679
PHOTO OPENING AR 9 35 15 38 26 53 176 176
PHOTOS DOUBLE PA 6 34 12 36 24 51 163 163
photo overall view 23 93 51 82 66 301 616 616
photo forehead view 6 37 20 36 23 85 207 207
photo outline view 24 62 34 81 32 105 338 338
photo three quarter vie 58 211 79 146 133 381 1.008 1.008
photo rear view 34 92 49 82 59 146 462 462
PHOTO BW 54 166 68 126 104 262 780 780
photo bw dim.
PHOTO COLOUR 157 468 296 834 431 1.713 3.899 3.899
photo colour dim.
TITLE ITEM 72 343 103 186 165 810 1.679 1.679
TEXT ITEM 92 359 104 199 172 887 1.813 1.813
CAPTION ITEM 77 241 86 160 139 436 1.139 1.139

CIRCULAT Q1 ######## 0 3.851.578 ######## ######## ########
Q2 4.972.564 0 7.555.395 ######## ######## ########
Q3 0 ######## 1.953.836 ######## 5.535.638 ########
Q4 0 ######## 1.675.701 3.040.639 8.367.986 ########

DIFFUSION Q1 ######## 0 3.163.862 ######## 7.992.593 ########
Q2 3.870.187 0 5.829.191 9.972.054 ######## ########
Q3 0 ######## 1.253.209 ######## 4.279.791 ########
Q4 0 ######## 1.307.902 2.446.741 6.685.062 ########

2006, ITEM VOLVO IN ARTICLES

0 500 1.000 1.500 2.000 2.500

ARTICLES, NR.

TITLE ITEM

TEXT ITEM

CAPTION ITEM
Number of times that the word
Volvo has appeared in titles,
half titles, subheadings, text
and picture's legend in all articles examined.
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