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i © A portrait of Volvo 2006 Press Review: number of articles, number
N~ . .
7 2 of covers, number of pages of the article (magazines), number of
i :r; columns (newspapers), number of photos (colour and B&W), number of
b 2 opening article photos, number of double pages photos. Data refer to
] one column for newspaper and one page for magazines.
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2.164 1.058 965 135 1.954 206 2.969 2.441 4.679 176 163 32 54
articles, nr. newspapers, |magazines, issued| internet, issued sector, articles extrasector, columns, nr. pages, nr. photos, nr. photos opening photos double cover, nr. cover recall, nr.
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