






MODEL, REPORT MEDIA S Q.1 Q.2 Q.3 Q.4 OVERALL, MODEL LINE

CORPORATE ######### ######### ######### ######### ######### CORPORATE #########
V70, XC70 #########

MEDIA SPACE VALUE, report overall S40-V50FL #########
NOTA: XC60 #########
Questo dato pV70, XC70 ######### ######### ######### ######### ######### C30 #########
dichiarato nel report in quanto la somma
dei valori nel caso della valorizzazione
per modello tiene conto
degli incroci tr S40-V50FL not quoted ######### ######### ######### #########
a modelli Volvo diversi. CORPORATE #########
Ovvero alcuni articoli sono stati contati, V70, XC70 #########
in funzione del pubblicato, anche più volte. S40-V50FL #########

XC60 ######### not quoted not quoted ######### ######### XC60 #########
C30 #########

C30 ######### ######### * * #########
CORPORATE #########

*inside Corporate family as C30 Recharge and other C30 PR and Product Activities S40-V50FL #########
XC60 #########
V70-XC70 #########

######### ######### ######### ######### #########

report, media space value ######### ######### ######### ######### #########
delta 0,00-€          0,01€          ######### ######### #########

€ 18.998.652,93
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CORPORATE S40-V50FL XC60 V70-XC70

V70 - XC70, MEDIA SPACE VALUE MODEL

This chart display Media Space Value for model line in press review 
2007. Corporate included Volvo C30, 
Volvo C70 Convertible, Volvo S80 Volvo XC90 and all national
and international PR activities. In this chart the MSV it's different
by other chart because to calculate the articles/space the method it's 
different. By other way, we intend: one article, for example, with 
Model1plus Model2 it's one record for general
economic result.The same article it's two records 
for model line economic result: one record for Model1 and another 
record for Model2.



MODEL, REPORT MEDIA S Q.1 Q.2 Q.3 Q.4 OVERALL, MODEL LINE

CORPORATE ######### ######### ######### ######### ######### CORPORATE #########
V70, XC70 #########

MEDIA SPACE VALUE, report overall S40-V50FL #########
XC60 #########

V70, XC70 ######### ######### ######### ######### ######### C30 #########

S40-V50FL not quoted ######### ######### ######### #########
CORPORATE #########
V70, XC70 #########
S40-V50FL #########

XC60 ######### not quoted not quoted ######### ######### XC60 #########
C30 #########

C30 ######### ######### * * #########
CORPORATE #########

*inside Corporate family as C30 Recharge and other C30 PR and Product Activities S40-V50FL #########
XC60 #########
V70-XC70 #########

######### ######### ######### ######### #########

report, media space value ######### ######### ######### ######### #########
delta 0,00-€          0,01€          ######### ######### #########

V70 - XC70, MEDIA SPACE VALUE, 
MODEL SHARE

CORPORATE;  
€ 56.312.802,68 ; 
64%

V70-XC70;  
€ 18.998.652,93 ; 
22%

S40-V50FL;  
€ 5.001.278,98 ; 
6%

XC60;  
€ 6.535.441,58 ; 
8%

This chart display Media Space Value for model line in press review 
2007. Corporate included Volvo C30, 
Volvo C70 Convertible, Volvo S80 Volvo XC90 and all national
and international PR activities. In this chart the MSV it's different
by other chart because to calculate the articles/space the method it's 
different. By other way, we intend: one article, for example, with 
Model1plus Model2 it's one record for general
economic result.The same article it's two records 
for model line economic result: one record for Model1 and another 
record for Model2.



MODEL, REPORT MEDIA S Q.1 Q.2 Q.3 Q.4 OVERALL, MODEL LINE

CORPORATE ######### ######### ######### ######### ######### CORPORATE #########
V70, XC70 #########
S40-V50FL #########
XC60 #########

V70, XC70 ######### ######### ######### ######### ######### C30 #########

#########
S40-V50FL ######### ######### ######### #########

CORPORATE #########
V70, XC70 #########

XC60 ######### not quoted not quoted ######### ######### S40-V50FL #########
XC60 #########
C30 #########

C30 ######### ######### #########

*inside Corporate family as C30 Recharge and other C30 PR and Product Activities

######### ######### ######### ######### #########

report, media space value ######### ######### ######### ######### #########
delta 0,00-€          0,01€          ######### ######### #########

#########

REPORT Q1 #########
REPORT Q2 ######### #########
REPORT Q3 #########
REPORT Q4 #########

V70 - XC70, MEDIA SPACE VALUE, 
MODEL/QUARTER
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Volvo 2007 Media Space Value: the chart shows the 
whole value in Euros, 
obteined from all the articles published
in newspapers and magazines,
both specialized or not. The diagrams shows each 
value overall by model line and and the split for each 
quarter.



XC60 V70-XC70 S40-V50FL CORPORATE
ARTICLES, N123 358 107 1.341
NEWS 160
MAGZ 198
SECTOR 119 245 101 1.162
EXTRA SEC. 10 53 6 176
COVER 2 5 1 8
RECALL 5 20 2 28
COLUMNS, N162 484 146 1.200
PAGES, Nr. 145 603 86 1.666
OPENING 19 78 6 111
DOUBLE 13 59 6 90
TITLE 108 368 101 1.051
TEXT 128 394 105 1.307

DIMENSION CAPTION 78 274 78 543
DIMENSION

XC60 V70-XC70 S40-V50FL CORPORATE
OVERALL 23 156 32 457
FOREHEAD 8 66 7 107
OUTLINE 31 81 16 174
QUARTER 33 299 81 476
REAR VIEW 53 186 45 213

XC60 V70-XC70 S40-V50FL CORPORATE

V70 - XC70, PORTRAIT on MEDIA
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A portrait of Volvo V70 - XC70 press review: number of articles, number of covers, number of pages of the article 
(magazines), number of columns (newspapers), number of photos (colour and B&W), number of opening article 
photos, number of double pages photos. Data refer to one column for newspaper and one page for magazines. 



HEADING NA SUBJECT DATE
AUTO OGGI V70
AUTO OGGI V70 2.4 D5 CLASS
CORRIERE DV70
AUTO OGGI V70
IL GIORNALEV70
LA STAMPA V70
MARKETPRE V70
LA GAZZETTAV70
IL SECOLO X XC60, XC90
GAZZETTA D V70
CIOCIARIA O V70
LATINA OGG V70
NUOVO MOL V70
IL CORRIEREV70
AUTO OGGI V70
LA PROVINC V70
IL SECOLO X V70
FINANZA&MEV70
TELESPORT V70
LIBERTA' DI PV70
PUGLIA V70
LOMBARDIA V70
CORRIERE DV70
SPORT AUTOV70
AUTO OGGI V70
LA PROVINC V70
LEGGO V70
LEGGO V70
ITALIA OGGI V70
LOMBARDIA V70
AUTOSPRINTV70

V70 - XC70, ISSUED by DATE - OVERALL and NEWS&MAGZ
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This chart show issued for Volvo V70 -
XC70 press review line
by News&Mag. for each month during 
2007 year.



SUBJECT HEADING DATE
VOLVO V70 DCAMBIO 2007, SEPTE 1149
VOLVO V70 2QUATTRORU2007, OCTOB 1005
VOLVO V70 DAUTOMOBILS2007, OCTOB 555
VOLVO V70 DAUTORUOTE2007, SEPTE 444
VOLVO XC70QUATTRORU2007, OCTOB 290
VOLVO V70 DAL VOLANTE 2007, SEPTE 270
VOLVO XC70LA MIA AUTO2007, NOVEM 252
VOLVO V70 AUTO OGGI 10/10/2007 246
VOLVO V70 DLA MIA AUTO2007, SEPTE 180
VOLVO XC70SCI 2007, NOVEM 162

V70 - XC70, TOPTEN AP INDEX

1149 1005 555 444 290 270 252 246 180 162

2007, SEPTEMBER 2007, OCTOBER 2007, OCTOBER 2007, SEPTEMBER 2007, OCTOBER 2007, SEPTEMBER 2007, NOVEMBER 10/10/2007 2007, SEPTEMBER 2007, NOVEMBER

CAMBIO QUATTRORUOTE AUTOMOBILSMO AUTORUOTE 4x4 QUATTRORUOTE AL VOLANTE LA MIA AUTO 4X4 AUTO OGGI LA MIA AUTO SCI

VOLVO V70 D5 185CV
SUMMUM

VOLVO V70 2.4 D5
MOMENTUM

VOLVO V70 D5
MOMENTUM GEARTRON IC

VOLVO V70 D5 VOLVO XC70 2.4 D5 AWD
MOMENTUM AUT.

VOLVO V70 D5 SUMMUM VOLVO XC70 VOLVO V70 VOLVO V70 D5
MOMENTUM

VOLVO XC70 D5 FAP
SUMMUM

IQ Index and AP Index define the value of the newspaper and the quality of the article. IQ index is given by 
many factors such as the circulation, the number of readers, the number of pages composing the article, 
the number and the size of photos,  the number of times Volvo is mentioned in the article. Furthermore it 
is applicated an important coefficent related to the newspaper/magazine’s circulation. AP index is given 
by how a Volvo product has been discussed by the author or the editor of the article.  For further 
information regarding evaluation criteria, please refer to keytable page. This diagram highlights the 
classification defined by IQ index marks. This diagram highlights the classification defined by AP 
Index mark. 



hit time hit sum average mark/item
BOOT 13 136 10,46
BRAKE 8 74 9,25
CLIMATE CO 14 144 10,29
DESIGN 12 119 9,92
DRIVING POS 6 59 9,83
ENGINE 13 108 8,31
FINISH 12 122 10,17
HABITABILITY 24 219 9,13
HANDLING 21 180 8,57
PERFORMAN 13 110 8,46
PRICE 8 61 7,63
SAFETY 5 53 10,6
WARRANTY 3 12 4

SUBJECT HEADING DATE analysis

VOLVO V70 2QUATTRORU2007, OCTOBACCELERAT 9
VOLVO V70 DAUTORUOTE2007, SEPTE ACCELERAT 9
VOLVO V70 DAUTOMOBILS2007, OCTOBACCELERAT 8
VOLVO V70 CAMBIO 2007, DECEMACCESSIBILI 12
VOLVO XC70AM AUTOME 2007, DECEMACCESSIBILI 12
VOLVO V70 AUTO OGGI 10/10/2007 ACCESSORIE 9

V70 - XC70 AP INDEX ANALYSIS
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IQ Index and AP Index define the value of the newspaper and the quality of the article. IQ index is given by many factors such as 
the circulation, the number of readers, the number of pages composing the article, the number and the size of photos,  the number 
of times Volvo is mentioned in the article. Furthermore it is applicated an important coefficent related to the newspaper/magazine’s 
circulation.  AP index is given by how a Volvo product has been discussed by the author or the editor of the article. For 
further information regarding evaluation criteria, please refer to keytable page. This diagram highlights the classification 
defined by AP index marks.



hit time hit sum average mark/item
13 BOOT 136 10,46
8 BRAKE 74 9,25

14 CLIMATE CO 144 10,29
12 DESIGN 119 9,92
6 DRIVING POS 59 9,83

13 ENGINE 108 8,31
12 FINISH 122 10,17
24 HABITABILITY 219 9,13
21 HANDLING 180 8,57
13 PERFORMAN 110 8,46
8 PRICE 61 7,63
5 SAFETY 53 10,6
3 WARRANTY 12 4

SUBJECT HEADING DATE analysis

VOLVO V70 2QUATTRORU2007, OCTOBACCELERAT 9
VOLVO V70 DAUTORUOTE2007, SEPTE ACCELERAT 9
VOLVO V70 DAUTOMOBILS2007, OCTOBACCELERAT 8
VOLVO V70 CAMBIO 2007, DECEMACCESSIBILI 12
VOLVO XC70AM AUTOME 2007, DECEMACCESSIBILI 12
VOLVO V70 AUTO OGGI 10/10/2007 ACCESSORIE 9

V70 - XC70, ITEM PERCENTAGE BOOT
10%

BRAKE
5%

CLIMATE CONTROL
10%

DESIGN
9%

DRIVING POSITION
4%

ENGINE
8%

FINISH
9%

HABITABILITY
15%

HANDLING
13%

PERFORMANCE
8%

PRICE
4%

SAFETY
4%

WARRANTY
1%

This pie chart express the topic percentage
sharing out based on how many times a certain 
subject has been discussed in all articles oh this 
Volvo V70 - XC70 press review.
It show what topics have receveid more attention 
by both specialized press or not.



MARK 12 50
MARK 9 60
MARK 8 37
MARK 7 17
MARK 6 9
MARK 4 10
MARK 2 0

SUBJECT HEADING DATE analysis
VOLVO V70 AUTO OGGI 10/10/2007 SAFETY 12
VOLVO V70 CAMBIO 2007, DECEMACCESSIBILI 12
VOLVO V70 CAMBIO 2007, DECEMFRONT, REA 12
VOLVO V70 2QUATTRORU2007, OCTOBDRIVING POS 12
VOLVO V70 2QUATTRORU2007, OCTOBDASHBOARD 12
VOLVO V70 2QUATTRORU2007, OCTOBCLIMATE CO 12
VOLVO V70 2QUATTRORU2007, OCTOBFINISH 12
VOLVO V70 2QUATTRORU2007, OCTOBOUTFIT 12
VOLVO V70 2QUATTRORU2007, OCTOBSAFETY EQU 12
VOLVO V70 2QUATTRORU2007, OCTOBHABITABILITY 12
VOLVO V70 2QUATTRORU2007, OCTOBBOOT 12
VOLVO V70 2QUATTRORU2007, OCTOBCONFORT 12
VOLVO V70 2QUATTRORU2007, OCTOBON ROAD 12
VOLVO V70 DAUTORUOTE2007, SEPTE DASHBOARD 12
VOLVO V70 DAUTORUOTE2007, SEPTE HABITABILITY 12
VOLVO V70 DAUTORUOTE2007, SEPTE BOOT 12
VOLVO V70 DAUTORUOTE2007, SEPTE CLIMATE CO 12
VOLVO V70 DAUTORUOTE2007, SEPTE MATERIALS 12
VOLVO V70 DAUTORUOTE2007, SEPTE OUTFIT 12
VOLVO V70 DAUTORUOTE2007, SEPTE SPEED 12
VOLVO V70 DAUTORUOTE2007, SEPTE GEARBOX 12
VOLVO V70 DAUTORUOTE2007, SEPTE BRAKING 12
VOLVO V70 DAUTORUOTE2007, SEPTE STABILITY 12
VOLVO V70 DCAMBIO 2007, SEPTE SUSPENSION 12
VOLVO V70 DCAMBIO 2007, SEPTE AUTONOMY 12
VOLVO V70 DCAMBIO 2007, SEPTE MATERIALS 12

V70 - XC70, MARK PERCENTAGE

MARK 12
27%

MARK 9
34%

MARK 8
20%

MARK 7
9%

MARK 6
5%

MARK 4
5%

MARK 2
0%

This pie chart express the marks
received percentage sharing out.
Keytable, available in press review, specifies
application criteria related to words,
adjectives and concepts used by authors.
Titles, half titles, subheadings,
picture's legends and text are analysed.
Mark 4 it's referred to: coachwork, 
consumption, flexibility body, 
offroad&performance,
pick-up, price, warranty.



VOLVO AUTO ITALIA - Public Relations - 2007 Press Review and Clipping Analysis

VOLVO V70 profile in AP Analysis

MARK

12 9 8 7 6 4
ACCESSIBILITY ACCELERATION ACCELERATION BOOT CAPACITY BACK WINDOW COACHWORK
AUTONOMY ACCESSORIES BRAKE CONSUMPTION CRASH TEST EURONCAP FLEXIBILITY BODY
BOOT ASSEMBLY CITY CONSUMPTION EASY HANDLING NOISINESS PICK-UP
BOOT HOLDER AVERAGE MARK CLIMATE CONTROL ENGINE REAR SEATS WARRANTY
BOOT, CAPACITY BOOT, LEVEL CONFORT GEARBOX STEERING GEAR
BRAKES BOOT, WIDTH DASHBORD GEARBOX HANDLING VISIBILITY
CLIMATE CONTROL BRAKES DESIGN HANDLING
CONFORT ACCESSORIES BRAKING AREA DRIVING POSITION NOISINESS
DASHBOARD BRAKING MODULATE ECONOMY PARKING
DESIGN COMFORT ENGINE PERFORMANCE
DESIGN ACCESSORIES COMFORT, PAVE' ERGONOMIC CONTROL PICK-UP
DRIVING POSITION CONSUMPTION FINISH PRICE
ENGINE DASHBOARD CONTROL FRONT HABITABILITY RANGE
EQUIPMENT DESIGN, MECHANIC FUEL CONSUMPTION VALUE FOR MONEY
FINISH DRIVING LEISURE GEARBOX VISIBILITY
FRONT, REAR SEATS DRIVING POSITION HANDLING
GEARBOX EFFECTIVE STEERING MAX SPEED
HABITABILITY ENGINE MOTORWAY CONSUMPTION
INTERIORS SPACE ENGINE SUPPLY OUTFIT
MATERIALS ENGINE, LOW SPEED PICK-UP
ON ROAD EQUIPMENT PRICE
OUTFIT EXTRA ACCESSORIES REAR HABITABILITY
QUALITY FINISH ROAD HOLDING
SAFETY FRONT HABITABILITY SAFETY
SPEED FUNCTIONALITY STABILITY
STABILITY HABITABILITY STEERING GEAR
SUSPENSIONS, CONFORT HOLDER VISIBILITY

INSTRUMENTATION



VOLVO AUTO ITALIA - Public Relations - 2007 Press Review and Clipping Analysis

VOLVO V70 profile in AP Analysis

MARK

12 9 8 7 6 4
LOADED ABILITY
PERFORMANCE
PRICE
PURCHASE, MANAGEMENT
REAR HABITABILITY
ROAD HOLDING
SAFETY FEEL
STABILITY
STEERING GEAR
SUSPENSIONS, CONFORT
VISIBILITY



VOLVO AUTO ITALIA - Public Relations - 2007 Press Review and Clipping Analysis

VOLVO XC70 profile in AP Analysis

MARK

12 9 6 4
ACCESSIBILITY COMFORT BRAKE, HANDLING CONSUMPTION
ACCESSORIES CONSUMPTION OPTIONAL OFFROAD
BOOT DESIGN STEERING GEAR OFFROAD, PERFORMANCE
BOOT EQUIPMENT PRICE
BOOT CAPACITY EQUIPMENT
CONFORT, SAFETY HABITABILITY
DESIGN INSIDE DESIGN
ERGONOMIC CONTROL ON ROAD
HABITABILITY ON ROAD, PERFORMANCE
HABITABILITY PERFORMANCE
OFFROAD PRICE
PERFORMANCE
SAFETY



PHOTO OVER156
PHOTO FORE66
PHOTO OUTL82
PHOTO THRE303

404 PHOTO REAR189
ARTICLES Nr.

MGZ NOME, SPECIFICA

TYPE EXTRA
REPORT Nr. ARTICLES, N MEDIA HEADING NA SECTOR SECTOR SUBJECT DATE COVER RECALL COLUMNS, NPAGES, Nr. RATING

ROMEIKE Q1 1 MGZ AUTOCAR 1 C30, V70, XC 2007, FEBRUARY 1
APRILE-1.JPGQ2 1 MGZ CAMBIO 1 CORPORATE2007, APRIL 1
JPG-2-OTTOBRep. Q4 1 MGZ QUATTRORU1 CORPORATE2007, NOVEMBER 2
2NOVEMBRERep. Q4 1 NEWP IL TEMPO 1 CORPORATE23/11/2007 3
AGOSTO-1-JPQ3 1 MGZ CAMBIO 1 CORPORATE2007, SEPTEMBER 2
603947 Q1 1 MGZ RADAR 1 CORPORATE2007, MARCH 2
CLIPPING Q1 1 MGZ GENTE MOTO1 V70 2007, JANUARY 1
CLIPPING Q1 1 MGZ TELESPORT 1 V70 18/02/2007 1
CLIPPING Q1 1 MGZ GENTE MOTO1 V70 2007, MARCH 1
CLIPPING Q1 1 NEWP IL GIORNALE1 V70 04/02/2007 3
CLIPPING Q1 1 NEWP IL CORRIERE1 V70 14/02/2007 2
CLIPPING Q1 1 MGZ AUTO OGGI 1 V70 14/02/2007 1
CLIPPING Q1 1 MGZ QUATTRORU1 V70 2007, JANUARY 1
CLIPPING Q1 1 MGZ AUTO OGGI 1 V70 31/01/2007 1
CLIPPING Q1 1 MGZ AUTO 1 V70 2007, MARCH 2
ROMEIKE Q1 1 NEWP CORRIERE D1 V70 30/01/2007 2
ROMEIKE Q1 1 MGZ AUTO OGGI 1 V70 10/01/2007 1
ROMEIKE Q1 1 NEWP LA STAMPA 1 V70 04/02/2007 1
ROMEIKE Q1 1 INT MARKETPRESS.INFO 1 V70 06/02/2007 1
ROMEIKE Q1 1 NEWP LA GAZZETTA1 V70 08/02/2007 1
ROMEIKE Q1 1 NEWP GAZZETTA D 1 V70 10/02/2007 1

V70 - XC70, PHOTO VIEWS

PHOTO OVERALL VIEW
20%

PHOTO FOREHEAD VIEW
8%

PHOTO OUTLINE VIEW
10%

PHOTO THREE QUARTER VIEW
38%

PHOTO REAR VIEW
24%

Kind of photos shown by the press. 
The Internet issued  is included without considering 
archives’ photos. 



VOLVO in TIT 375
VOLVO in TE 400
VOLVO in CA 279
ARTICLES Nr 405

VOLVO V70 - XC70, ITEM in ARTICLES

405

0 50 100 150 200 250 300 350 400 450

VOLVO in TITLE

VOLVO in TEXT

VOLVO in CAPTION

ARTICLES Nr.
Number of times that the word
Volvo and/or V70-XC70 has appeared 
in titles,half titles, subheadings, text
and picture's legend in all articles examined.




