






MODEL, REPORT MEDIA S Q.1 Q.2 Q.3 Q.4 OVERALL, MODEL LINE

CORPORATE ######### ######### ######### ######### ######### CORPORATE #########
V70, XC70 #########

MEDIA SPACE VALUE, report overall S40-V50FL #########
NOTA: XC60 #########
Questo dato pV70, XC70 ######### ######### ######### ######### ######### C30 #########
dichiarato nel report in quanto la somma
dei valori nel caso della valorizzazione
per modello tiene conto
degli incroci tr S40-V50FL not quoted ######### ######### ######### #########
a modelli Volvo diversi. CORPORATE #########
Ovvero alcuni articoli sono stati contati, V70, XC70 #########
in funzione del pubblicato, anche più volte. S40-V50FL #########

XC60 ######### not quoted not quoted ######### ######### XC60 #########
C30 #########

C30 ######### ######### * * #########
CORPORATE #########

*inside Corporate family as C30 Recharge and other C30 PR and Product Activities S40-V50FL #########
XC60 #########
V70-XC70 #########

######### ######### ######### ######### #########

report, media space value ######### ######### ######### ######### #########
delta 0,00-€          0,01€          ######### ######### #########
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XC60, MEDIA SPACE VALUE MODEL

This chart display Media Space Value for model line in press review 
2007. Corporate included Volvo C30, 
Volvo C70 Convertible, Volvo S80 Volvo XC90 and all national
and international PR activities. In this chart the MSV it's different
by other chart because to calculate the articles/space the method it's 
different. By other way, we intend: one article, for example, with 
Model1plus Model2 it's one record for general
economic result.The same article it's two records 
for model line economic result: one record for Model1 and another 
record for Model2.



MODEL, REPORT MEDIA S Q.1 Q.2 Q.3 Q.4 OVERALL, MODEL LINE
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S40-V50FL not quoted ######### ######### ######### #########
CORPORATE #########
V70, XC70 #########
S40-V50FL #########

XC60 ######### not quoted not quoted ######### ######### XC60 #########
C30 #########
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CORPORATE #########

*inside Corporate family as C30 Recharge and other C30 PR and Product Activities S40-V50FL #########
XC60 #########
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######### ######### ######### ######### #########

report, media space value ######### ######### ######### ######### #########
delta 0,00-€          0,01€          ######### ######### #########

XC60, MEDIA SPACE VALUE, 
MODEL SHARE

CORPORATE;  
€ 56.312.802,68 ; 
64%

V70-XC70;  
€ 18.998.652,93 ; 
22%

S40-V50FL;  
€ 5.001.278,98 ; 
6%

XC60;  
€ 6.535.441,58 ; 
8%

This chart display Media Space Value for model line in press review 
2007. Corporate included Volvo C30, 
Volvo C70 Convertible, Volvo S80 Volvo XC90 and all national
and international PR activities. In this chart the MSV it's different
by other chart because to calculate the articles/space the method it's 
different. By other way, we intend: one article, for example, with 
Model1plus Model2 it's one record for general
economic result.The same article it's two records 
for model line economic result: one record for Model1 and another 
record for Model2.



MODEL, REPORT MEDIA S Q.1 Q.2 Q.3 Q.4 OVERALL, MODEL LINE
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XC60, MEDIA SPACE VALUE, 
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Volvo 2007 Media Space Value: the chart shows the 
whole value in Euros, 
obteined from all the articles published
in newspapers and magazines,
both specialized or not. The diagrams shows each 
value overall by model line and and the split for each 
quarter.



XC60 V70-XC70 S40-V50FL CORPORATE
ARTICLES, N129 398 107 1.341
NEWS 54
MAGZ 75
SECTOR 119 245 101 1.162
EXTRA SEC. 10 53 6 176
COVER 2 5 1 8
RECALL 5 20 2 28
COLUMNS, N162 484 146 1.200
PAGES, Nr. 145 603 86 1.666
OPENING 19 78 6 111
DOUBLE 13 59 6 90
TITLE 108 368 101 1.051
TEXT 128 394 105 1.307

DIMENSION CAPTION 78 274 78 543
DIMENSION

XC60 V70-XC70 S40-V50FL CORPORATE
OVERALL 23 156 32 457
FOREHEAD 8 66 7 107
OUTLINE 31 81 16 174
QUARTER 33 299 81 476
REAR VIEW 53 186 45 213

XC60 V70-XC70 S40-V50FL CORPORATE

XC60, PORTRAIT on MEDIA
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A portrait of Volvo XC60 press review: number of articles, number of covers, number of pages of the article 
(magazines), number of columns (newspapers), number of photos (colour and B&W), number of opening article 
photos, number of double pages photos. Data refer to one column for newspaper and one page for magazines. 



HEADING NA SUBJECT DATE
AUTO OGGI XC60
IL MATTINO XC60
IL CITTADINOXC60
IL GIORNALEXC60
LA STAMPA XC60
LA REPUBBL XC60
AUTOSPRINTXC60
LA GAZZETTAXC60
LEGGO XC60
L'ESPRESSO XC60
IL SECOLO X XC60
IL MESSAGG XC60
FINANZA&MEXC60
LA STAMPA XC60
IL GIORNALEXC60
CORRIERE DXC60
SPORT AUTOXC60
IL GAZZETTINXC60
BRESCIA OG XC60
L'ECO DI BERXC60
CORRIERE DXC60
IL GIORNALEXC60
GAZZETTA D XC60
GAZZETTA D XC60
IL GIORNALEXC60
L'ARENA XC60
DI PIU' XC60
IL SOLE 24 O XC60
IL TEMPO XC60
AUTO OGGI XC60

XC60, ISSUED by DATE - OVERALL and NEWS&MAGZ
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XC60 TOTAL ISSUED
XC60 MAGAZINE
XC60 NEWSPAPER

This chart show issued for XC60 
press review line by News&Mag. for 
each month during 2007 year.



PHOTO OVER25
PHOTO FORE8
PHOTO OUTL32
PHOTO THRE97
PHOTO REAR56
ARTICLES Nr.

134

MGZ NOME, SPECIFICA

TYPE EXTRA
REPORT Nr. ARTICLES, N MEDIA HEADING NA SECTOR SECTOR SUBJECT DATE COVER RECALL COLUMNS, NPAGES, Nr. RATING

2NOVEMBRERep. Q4 1 NEWP IL TEMPO 1 CORPORATE23/11/2007 3
ROMEIKE Q1 1 INT ANSA.IT 1 CORPORATE02/02/2007 1
CLIPPING BOQ2 1 NEWP IL GIORNALE1 CORPORATE20/05/2007 1 4
CLIPPING BOQ2 1 MGZ EUROPE CAR1 V70, XC60 2007, MARCH 1
APRILE-1.JPGQ2 1 MGZ SWISS MONEY MANAGEM 1 V70, XC60 2007, MARCH 1
CLIPPING Q1 1 MGZ AUTO OGGI 1 XC60 03/01/2007 1
CLIPPING Q1 1 MGZ AM AUTOMES1 XC60 2007, JANUARY 2
CLIPPING Q1 1 MGZ AUTOSPRINT1 XC60 09/01/2007 1
CLIPPING Q1 1 MGZ MOTORSTAR1 XC60 2007, JANUARY 1
CLIPPING Q1 1 MGZ 16, VOGLIA D1 XC60 2007, FEBRUARY 2
CLIPPING Q1 1 MGZ 16, VOGLIA D1 XC60 2007, FEBRUARY 2
CLIPPING Q1 1 MGZ AUTOPIU' 1 XC60 2007, FEBRU 1 7
CLIPPING Q1 1 MGZ AUTOCAPITA1 XC60 2007, FEBRUARY 1 2
CLIPPING Q1 1 MGZ QUATTRORU1 XC60 2007, FEBRUARY 2
CLIPPING Q1 1 MGZ AUTOMOBILI 1 XC60 2007, FEBRUARY 4
CLIPPING Q1 1 MGZ GENTE MOTO1 XC60 2007, FEBRUARY 2
CLIPPING Q1 1 MGZ AUTO OGGI 1 XC60 24/01/2007 2
CLIPPING Q1 1 MGZ L'AUTOFLASH1 XC60 2007, JANUARY 2
CLIPPING Q1 1 MGZ CRASH 1 XC60 2007, JANUARY 4
CLIPPING Q1 1 MGZ AM AUTOMES1 XC60 2007, FEBRUARY 2
CLIPPING Q1 1 MGZ LA MIA AUTO1 XC60 2007, FEBRU 1 10

VOLVO XC60, PHOTO VIEWS

PHOTO OVERALL VIEW
11%

PHOTO FOREHEAD VIEW
4%

PHOTO OUTLINE VIEW
15%

PHOTO THREE QUARTER VIEW
44%

PHOTO REAR VIEW
26%

Kind of photos shown by the press. 
The Internet issued  is included without considering 
archives’ photos. 



VOLVO in TIT 113
VOLVO in TE 133
VOLVO in CA 82
ARTICLES Nr 134

VOLVO XC60, ITEM in ARTICLES

134
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VOLVO in TITLE

VOLVO in TEXT

VOLVO in CAPTION

ARTICLES Nr.
Number of times that the word
Volvo and/or XC60 has appeared in titles,
half titles, subheadings, text
and picture's legend in all articles examined.




