
MEDIA SPA #######
NEWSPAP #######
MAGAZINE #######

C70 CONVERTIBLE,
MEDIA SPACE VALUE

€ 2.561.444,88

€ 5.027.953,81

€ 7.589.398,70MEDIA SPACE VALUE

NEWSPAPERS

MAGAZINES

Value of the space
achieved by Volvo C70 Convertible:
blu indicates the whole value
in Euros, obteined from all
the articles published
in newspapers and magazines,
both specialized or not.

The value given to each
published article equals
the highest rate of an
advertising page from the
Publisher price list.

The value relates
to 183 articles
published.



MEDIA SPA #######
NEWSPAP #######
MAGAZINE #######

C70 CONVERTIBLE,
MEDIA SPACE VALUE SHARE MEDIA

NEWSPAPERS
66%

MAGAZINES
34%

Media space value
percentage sharing out.



MEDIASPA #######
SECTOR #######
EXTRASEC #######

C70 CONVERTIBLE, 
MEDIA SPACE VALUE SHARE MEDIA

MEDIASPACEVALUE;
€ 7.589.398,70 

SECTOR;
€ 7.198.497,54 

EXTRASECTOR;
€ 390.901,16 

95%

5%

Space value economic sharing out
regarding communication media both
specialized or not.
The diagram shows each value
and percentage.



INTERNET 20
MAGAZINE 78
NEWSPAP 85

C70 CONVERTIBLE,
MEDIA SELECTION AVERAGE

INTERNET
11%

MAGAZINE
43%

NEWSPAPER
46%

Percentage sharing out
regarding the number
of published articles
by each medium.
The pie chart highlights
the share of articles published
by both specialized
press or not.



SECTOR 171
EXTRASEC 12

C70 CONVERTIBLE,
MEDIA SELECTION AVERAGE

SECTOR
93%

EXTRASECTOR
7%

Percentage sharing out
regarding the number
of published articles
by each medium.
The pie highlights the share
of articles published by both
specialized press or not.



PAGES COLUMNS IQ+AP INDEX
LA MIA AUTOnov-05 10 377
AL VOLANTE nov-05 1 297
LA STAMPA 22/09/2005 7 296
QN MOTORI nov-05 1 270
AUTO set-05 2 255
AUTO OGGI 12/10/2005 2 246
FAMIGLIA CR25/09/2005 2 240
L'AUTOFLAS set-05 4 219
AUTO PIU' set-05 2 210
AM AUTOME set-05 2 198

C70 CONVERTIBLE, 
TOPTEN IQ+AP INDEX

10 1 1 2 2 2 4 2 27

297 296

270
255 246 240

219 210
198

377

nov-05 nov-05 22/09/2005 nov-05 set-05 12/10/2005 25/09/2005 set-05 set-05 set-05

LA MIA AUTO AL VOLANTE LA STAMPA QN MOTORI AUTO AUTO OGGI FAMIGLIA CRISTIANA L'AUTOFLASH AUTO PIU' AM AUTOMESE

PAGES
COLUMNS
IQ+AP INDEX

IQ index and AP index define the value of the  newspaper and the quality of the article. IQ index is given by many factors such as the circulation, 
the number of readers, the number of pages composing the article, the number and the size of photos,  the number of times Volvo is mentioned in 
the article. Furthermore it is applicated an important coefficent related to the newspaper/magazine’s circulation. AP index is given by how a Volvo 
product has been discussed by the author or the editor of the article. For further information regarding evaluation criteria, please refer to keytable 
page. 
This diagram highlights the classification defined by summing up IQ and AP index marks. 



PAGES COLUMNS IQ INDEX
LA MIA AUnov-05 10 273
FAMIGLIA ######## 2 240
L'AUTOFLAset-05 4 219
AL VOLAN nov-05 1 215
AUTO PIU' set-05 2 210
LA STAMP ######## 7 210
AUTO set-05 2 201
AM AUTOMset-05 2 198
CAMBIO dic-05 1 195
QN MOTO nov-05 1 195

C70 CONVERTIBLE,
TOPTEN IQ INDEX

10
2 4 1 2 2 2 1 17

273

240

219 215 210 210
201 198 195 195

nov-05 25/09/2005 set-05 nov-05 set-05 22/09/2005 set-05 set-05 dic-05 nov-05

LA MIA AUTO FAMIGLIA CRISTIANA L'AUTOFLASH AL VOLANTE AUTO PIU' LA STAMPA AUTO AM AUTOMESE CAMBIO QN MOTORI

PAGES
COLUMNS
IQ INDEX

IQ index and AP index define the value of the  newspaper and the quality of the article. IQ index is given by many factors such as the 
circulation, the number of readers, the number of pages composing the article, the number and the size of photos,  the number of times 
Volvo is mentioned in the article. Furthermore it is applicated an important coefficent related to the newspaper/magazine’s circulation. AP 
index is given by how a Volvo product has been discussed by the author or the editor of the article. For further information regarding 
evaluation criteria, please refer to keytable page. 
This diagram highlights the classification defined by IQ index marks. 



PAGES COLUMNSAP INDEX
LA MIA AUTOnov-05 10 104
QN MOTORI set-05 2 97
IL GIORNALE23/09/2005 3 87
LA STAMPA 22/09/2005 7 86
IL TEMPO 28/05/2005 6 85
AL VOLANTE ott-05 1 84
AL VOLANTE nov-05 1 82
AL VOLANTE gen-06 2 80
CORRIERE D24/09/2005 3 77
LA REPUBBL ott-05 6 76

C70 CONVERTIBLE,
 TOPTEN AP INDEX

10

1 1 22 3
7 6

3
6

104

97

87 86 85 84 82 80
77 76

nov-05 set-05 23/09/2005 22/09/2005 28/05/2005 ott-05 nov-05 gen-06 24/09/2005 ott-05

LA MIA AUTO QN MOTORI IL GIORNALE LA STAMPA IL TEMPO AL VOLANTE AL VOLANTE AL VOLANTE CORRIERE DELLO
SPORT

LA REPUBBLICA

PAGES
COLUMNS
AP INDEX

IQ index and AP index define the value of the  newspaper and the quality of the article. IQ index is given by many factors such as the 
circulation, the number of readers, the number of pages composing the article, the number and the size of photos,  the number of times 
Volvo is mentioned in the article. Furthermore it is applicated an important coefficent related to the newspaper/magazine’s circulation. AP
index is given by how a Volvo product has been discussed by the author or the editor of the article. For further information regarding 
evaluation criteria, please refer to keytable page. 
This diagram highlights the classification defined by AP index marks. 



C70 CONVERTIBLE,
ISSUED NEWSPAPERS AND MAGAZINES BY DATE
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APRIL
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JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

NEWSPAPERS
MAGAZINES

2005 issues schedule:
blue is for magazines’ 
articles,
red is for newspapers’ 
articles.
Newspapers’ group 
also includes Internet 
data since they have 
been considered as 
daily articles. 



ARTICLES 183
COVER
COVER, R 6
PAGES, NR 161
COLUMNS 259
PHOTOS, T 490
COLOUR P 399
B&W PHOT 91
PHOTO OP 13
PHOTOS D 11

C70 CONVERTIBLE,
PORTRAIT ON MEDIA

6

161

259

490

91

11
13

399

183

ARTICLES,
NR.

COVER COVER,
RECALL

PAGES, NR. COLUMNS,
NR.

PHOTOS,
TOTAL NR.

COLOUR
PHOTOS,

NR.

B&W
PHOTOS,

NR.

PHOTO
OPENING
ARTICLES

PHOTOS
DOUBLE

PAGE

A portrait of Volvo 
C70 Convertible  
press review: 
number of articles, 
number of covers, 
number of pages of 
the article 
(magazines), number 
of columns 
(newspapers), 
number of photos 
(colour and B&W), 
number of opening 
article photos, 
number of double 
pages photos.
Data refer to one 
column for 
newspaper and one 
page for magazines. 



CIRCULATION 28.360.051

DIFFUSION 22.046.613

READERSHIP A111.606.773

C70 CONVERTIBLE,
CIRCULATION, DIFFUSION, READERSHIP AV. DAY

28.360.051
22.046.613

111.606.773

CIRCULATION DIFFUSION READERSHIP AV. DAY

Volvo C70 
Convertible: 
overall 
circulation, 
diffusion and 
“readership 
average day” 
data. 



LA REPUB 2
AUTOMOB 3
CORRIERE 3
IL GIORNA 3
IL SOLE 24 3
LA MIA AU 3
AL VOLAN 4
GENTE MO 4
QS QUOTI 5
AM AUTOM 6
AUTO OGG 6
LA STAMP 6
QUATTRO 6
CORRIERE 7
AUTO 8

C70 CONVERTIBLE,
MAJOR HEADINGS: ARTICLES/HEADING

2
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3

3

3

3

4

4
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6

6

6

6

7

8

LA REPUBBLICA

AUTOMOBILISMO

CORRIERE DELLA SERA

IL GIORNALE

IL SOLE 24 ORE

LA MIA AUTO

AL VOLANTE

GENTE MOTORI

QS QUOTIDIANO SPORTIVO

AM AUTOMESE

AUTO OGGI

LA STAMPA

QUATTRORUOTE

CORRIERE DELLO SPORT

AUTOThis diagram highlights 
the number of articles per 
newspaper or magazine. 
The list contains major 
newspapers and 
magazines classified 
according to their 
circulation, number of 
readers and number of 
sold copies. 



C70 CONVERTIBLE, 
PHOTOS VIEWS OVERALL NEWSPAPERS&MAGAZINES

OVERALL VIEW
17%

FOREHEAD VIEW
6%

OUTLINE VIEW
15%

THREE QUARTER VIEW
39%

REAR VIEW
23%

Kind of photos 
shown by the 
press. The 
Internet is 
included without 
considering 
archive's photos. 



Nr. PHOTOS Nr.ARTICLESNr. PHOTOS Nr.ARTICLESNr. ARTICLES WITHOUT PHOTOS

45 1 5 1 34
26 1 4 4
24 1 3 7
23 1 2 7
12 2 1 36
10 4
9 2
8 3
6 4
5 4
4 8
3 9
2 17
1 37

C70 CONVERTIBLE,
PHOTOS per ARTICLES
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3

2

1

1

4

7

7

36

34

Nr. PHOTOS COLOURS IN
ARTICLES

Nr.ARTICLES

Nr. PHOTOS B&W IN
ARTICLES

Nr.ARTICLES

Nr. ARTICLES WITHOUT
PHOTOS

Comparison between 
photo and 
magazine's&newspapers  
articles.
The chart show also 
articles without photos: 
red column.
For example: 37 it's the 
number of articles with 
only one photo… and 45 
it's the number of photos 
in only one article… and 
so, and so...



LARGE 52
MEDIUM 31
SMALL 11

ARTICLES W 34
MAGAZINE A 183

C70 CONVERTIBLE,
PHOTO COLOUR DIMENSION

LARGE
55%MEDIUM

33%

SMALL
12%

Size of Colour photos
small:
from thumbnail to 1/5 of page
medium:
smaller than half page
large:
from half page to double pages,
and opening article photos. 

In the box:
percentage articles with/without photos.

16%
ARTICLES
WITHOUT
PHOTOS

MAGAZINE
ARTICLES,
Nr.



LARGE 0
MEDIUM 3
SMALL 51

ARTICLES W 31
NEWSPAPER 85

C70 CONVERTIBLE,
PHOTO B&W DIMENSION

LARGE
0%MEDIUM

6%

SMALL
94%

Size of B&W photos
small:
from thumbnail to 1/5 of page
medium:
smaller than half page
large:
from half page to double pages,
and opening article photos. 

In the box:
percentage articles with/without photos.

27%

ARTICLES WITHOUT PHOTOS

NEWSPAPER ARTICLES, Nr.



COLOUR P 399
BLACK&W 91

C70 CONVERTIBLE,
SHARE B&W VS COLOUR PHOTOS

COLOUR PHOTOS
81%

BLACK&WHITE PHOTOS
19%

Comparison between
the number of colour photos
and that of 
black and white ones.



PAGES 161
COLUMNS 259

C70 CONVERTIBLE,
PAGES vs COLUMNS

161

259

PAGES

COLUMNS

Comparison between
newspaper's columns
and magazine's pages.



HITS SUM AVERAGE
LOCATION 0 0 0,00
VOLVO VALU51 612 12,00
MISSION PRO15 180 12,00
PRODUCT PR29 242 8,34
BODY CELL 22 185 8,41
DESIGN 40 340 8,50
INTERIORS 10 87 8,70
ENGINE 29 248 8,55
GEARBOX 2 16 8,00
SUSPENSION3 25 8,33
SAFETY 11 108 9,82
HABITABILITY13 113 8,69
HANDLING 1 9 9,00
PERFORMAN1 8 8,00
PRICE 11 88 8,00
ENVIRONME 2 17 8,50
SPECIAL FEA28 241 8,61
INTERVIEWS13 156 12,00
COMPETITOR3 36 12,00

C70 CONVERTIBLE,
PRODUCT ANALYSIS HITS AND AVERAGE MARKS
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8,34 8,41 8,50 8,70 8,55
8,00 8,33

9,82

8,69 9,00

8,00 8,00
8,50 8,61

12,00 12,00

HITS
SUM
AVERAGE

This diagram highlights the AP index trend.
AP index allow us to estimate how a Volvo product has been described in an article.
The chart highlights the application criteria related to words and concepts expressed by the author of the article.
The average mark results from the arithmetic mean of all marks received by a single article. 



MARK, 8 100
MARK, 9 99
MARK, 12 69

C70 CONVERTIBLE,
MARK PERCENTAGE

MARK, 8
37%

MARK, 9
37%

MARK, 12
26%

This pie chart express
the marks received percentage 
sharing out.

Keytable, available in press 
review, specifies application 
criteria related to words, 
adjectives and concepts used 
by authors.

Titles, half titles, subheadings, 
picture’s legends and texts are 
analysed. 



HITS SUM AVERAGE
LOCATION 0 0 0,00
HANDLING 1 612 12,00
PERFORMAN1 180 12,00
GEARBOX 2 242 8,34
ENVIRONME 2 185 8,41
SUSPENSION3 340 8,50
COMPETITOR3 87 8,70
INTERIORS 10 248 8,55
SAFETY 11 16 8,00
PRICE 11 25 8,33
HABITABILITY13 108 9,82
INTERVIEWS13 113 8,69
MISSION PRO15 9 9,00
BODY CELL 22 8 8,00
SPECIAL FEA28 88 8,00
PRODUCT PR29 17 8,50
ENGINE 29 241 8,61
DESIGN 40 156 12,00
VOLVO VALU51 36 12,00

C70 CONVERTIBLE,
HITS per ANALYSIS ITEM

LOCATION

HANDLING

PERFORMANCES

GEARBOX

ENVIRONMENT

SUSPENSIONS&TRACTION

COMPETITOR

INTERIORS

SAFETY

PRICE

HABITABILITY

INTERVIEWS

MISSION PROFILE

BODY CELL

SPECIAL FEATURES

PRODUCT PRESENTATION

ENGINE

DESIGN

VOLVO VALUEThis diagram shows 
how many times a 
certain topic, 
highlighted on left of 
the column, has 
been found in the 
article presenting a 
Volvo product.
The number 
between brackets in 
the title express 
how many times the 
topic has been 
discussed in all the 
183 articles of this 
Volvo C70 
Convertible press 
review.
Topics which have 
been given more 
attention by both 
the specialized 
press or not, are 
standing out. 



HITS
LOCATION 0
HANDLING 1
PERFORMAN1
GEARBOX 2
ENVIRONME 2
SUSPENSION3
COMPETITOR3
INTERIORS 10
SAFETY 11
PRICE 11
HABITABILITY13
INTERVIEWS13
MISSION PRO15
BODY CELL 22
SPECIAL FEA28
PRODUCT PR29
ENGINE 29
DESIGN 40
VOLVO VALU51

C70 CONVERTIBLE,
HITS PERCENTAGE

VOLVO VALUE
18%

DESIGN
14%

ENGINE
10%

PRODUCT PRESENTATION
10%

SPECIAL FEATURES
10%

BODY CELL
8%

MISSION PROFILE
5%

INTERVIEWS
5%

HABITABILITY
5%

PRICE
4%

SAFETY
4%

INTERIORS
4%

This pie chart express the topics percentage 
sharing out based on how many times a certain 
subject has been discussed in all 183 articles 
of this Volvo C70 Convertible press review.
It show what topics have received more 
attention by both specialized press or not.



Audi A4 1
Mercedes C 1
Saab 9-3 1

C70 CONVERTIBLE, 
COMPETITORS

Audi A4

Mercedes CLK

Saab 9-3Volvo C70 Convertible
and the competitors.
The diagram shows which cars 
(Brands and Models when 
available) have been 
picked by journalist 
as Volvo C70 Convertible 
competitors.
Presence in diagram means 
either that competitor 
model has been simply 
mentioned  in the article 
or that  a comparative 
test has been made. 



BARRE TITLE, ITE 164
TEXT, ITEM 176
CAPTION, 112

ARTICLES 183

TORTA TITLE, ITE 164
TEXT, ITEM 176
CAPTION, 112

C70 CONVERTIBLE,
ITEM VOLVO IN NEWSPAPERS&MAGAZINES

TITLE, ITEM VOLVO; 164

CAPTION, ITEM VOLVO; 112

TEXT, ITEM VOLVO; 176

ARTICLES, TOTAL Nr.; 183
Number of times that the word 
Volvo has appeared in titles, 
half titles, subheadings, texts 
and in picture’s legends in all 
183 articles examined. 

In the box: share between the 
items.

TITLE, 
ITEM 
VOLVO
36%

TEXT, ITEM 
VOLVO
39%

CAPTION, 
ITEM 
VOLVO
25%



PAGES 10
COVER
COVER RECA 1
SIGNATURE
COVER
PHOTO OPEN 10
PHOTO DOU 10
PHOTO OVER 1
PHOTO FORE 1
PHOTO OUTL 1
PHOTO THRE 1
PHOTO REAR 1
PHOTO COLO 26
PHOTO COLO 10
TITLE ITEM V 10
TEXT ITEM V 10
CAPTION ITE 10
RATING HEA 3
QUALITY IND 273

C70 CONVERTIBLE,
FOCUS "IQ" INDEX

26

10PAGES

COVER

COVER RECALL

SIGNATURE

COVER

PHOTO OPENING ARTICLES

PHOTO DOUBLE PAGES

PHOTO OVERALL VIEW

PHOTO FOREHEAD

PHOTO OUTLINE

PHOTO THREE QUARTER

PHOTO REAR

PHOTO COLOUR NUMBER

PHOTO COLOUR DIMENSION

TITLE ITEM VOLVO

TEXT ITEM VOLVO

CAPTION ITEM VOLVO

RATING HEADING

QUALITY INDEX

LA MIA AUTO - NOV. 05
A “snapshot” from one of most 
important italian specialized 
magazines:
La Mia Auto.
When coloured segment is 
missing, it means that IQ index 
evaluation criteria couldn’t 
have been applied because 
that specific topic was not 
discussed in the article. 

OUT OF SCALE, IQ INDEX: 273



LOCATION
VOLVO VALU 12
MISSION PRO 12
PRODUCT PR 9
COMPETITOR
BODY CELL 9
DESIGN 9
INTERIORS 9
ENGINE 9
GEARBOX
SUSPENSIONS&TRACTION
SAFETY 10
HABITABILITY
HANDLING
PERFORMANCES
PRICE 8
ENVIRONME 8
SPECIAL FEA 9
AP INDEX 104

C70 CONVERTIBLE,
FOCUS "AP" INDEX

0 10 20

LOCATION

VOLVO VALUE

MISSION PROFILE

PRODUCT PRESENTATION

COMPETITOR

BODY CELL

DESIGN

INTERIORS

ENGINE

GEARBOX

SUSPENSIONS&TRACTION

SAFETY

HABITABILITY

HANDLING

PERFORMANCES

PRICE

ENVIRONMENT

SPECIAL FEATURES

AP INDEX

LA MIA AUTO. NOV. 2005
A “snapshot” from one
of most important italian 
specialized magazines: 
La Mia Auto.
When coloured segment is 
missing, it means that AP index
evaluation criteria couldn’t 
have been applied because that
specific topic was not discussed
in the article. 

OUT OF SCALE, AP INDEX: 104




